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PRELUDE

In the 1980s t he Bla c k South Africans , s i mply ca lled Africans, have
seen t he gr owing a f f luence of the i r mi ddl e class , s purr e d by the
government eas i ng of economically-restrictive law s on Blacks.
This i s t o be seen a s offer ing a new opport unity for the Africans
to utilize the tourist s cene . The s unny c limate, s a nd y beaches,
beautiful s cenery, and a unique culture provide very favourable
conditions f or the t ourist market .

What is tourism therefore? Tourism denote s the t emporary , short-term
mo vement of people t o destinat i ons outsi de t he pla ces where t hey
normally live an d wo r k and their activi t ies during the s t ay at thes e
des tinations (Burkart and Medlik, 197 4 ) . By its very nature, t our i sm
i s a symb ol of a ffl uence . The incidence of a mobile po pulation
visi ting pl aces outside their norma l domicile i s i n i tse lf an
expression of high quality living s tanda r d .

Touris m i s also a highly complex phenomenon . "I t is a s ocia-economi c
phenomenon capabl e of exercising decisive influence on the wor l d"
(O'Grady, 1981 : vii ). I t i nvolves the ac t ivities a nd i n t e r es t s not
only of lar ge transport undertakings , owners of t our i s t sites and
attractions, and of va r i ous tour ist s ervices at the de stinat i ons; bu t
also of cent ral and l ocal governments . Each of the s e serves both the
resident popul ation a nd visitors , and t he i r management must reconci le
the needs of t ourists with the needs o f the r es i dent po pulation
(Burkart and Medlik , 197 4 ).

In s hort tourism is a n impor t ant huma n activity not only of economic
significance ; bu t a lso of social, po l itical, cul tura l , and educational
significance . In addition , tou ris m is a n important economic and
industrial activ i t y , This nat ur e of t ouri sm i mpl i e s t hat many
academic discipline s a r e involved i n i t s study . Basic disciplines
such as ge ography , economi cs, psychology , soci ol ogy , as well as the
newer di sciplines of pol i tics, management , and marketi ng ; all have
a contribution t o make . In this research proj ect , t her efore , the
a ppr oach adopted i s spatial, i nvolving t he geography of t ourism as
t he poin t of de pa rtu re for the systematic examination and f ormul a t i o n
o f how the t ourist attractions are distributed over the surfac e of
the earth and how man uses or is bound t o use them i n fu ture .

The context of man in this disse r t at ion means potential Af r ican
touris t s with a reasonable knowledg e of t ourist attractions in and
a r ound the so-cal led "Empangeni-Ri cha r ds Bay Complex". Finally,
t h e diss ertation will endeavour to d r aw a syn t hesis be tween theory
a nd pr actice and to reflect the dynami c nature of African t ourism as
i t contempor aril y man ifests i t se l f .
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CHAPTER ONE

ORGANIZ ATION OF THE STUDY

1. 1 I NTRODUCTI ON

The purp ose o f this chapt er i s t o draw an outline of the en t i r e

study by firs t l y, discussing the ba ckground to the prob lem;

secondly , pres enting t he probl em; thirdly, stating t he assumpt ions ;

f our t hl y, defining t he terms; a nd l astly , describing the structure

of the projec t ,

It could be no t e d at this s t age that this s t udy i s to a l arge

extent adapted fr om the work o f Ferrario (1 978) on t he touris t

potentia l of South Africa .

1 . 2 BACKGROUND TO THE PROBLEM

Black t ou rist r e quirements and t heir f utur e pro jections have u p

till now received in su f f i c ient attention -,specially in South Africa .

Since t here is a change from t he past i n t he tourist market -

a change from r e lyi ng heavily o n f oreign market to domesti c

mar ket, Blac ks should now be initiat ed i nto the t our ist scene .

This point o f changi ng t our i st mar ket was mad e in a report of the

c ha irman o f t he Toerismekamer , J F Kotze , and in the opening

address at the Thabanchu Sun near Bl oemfontein on t he 19t h May,

1987 by a well known conse r va t i oni s t , Prof Fr i t z Elof f (Zul ul a nd

Observer ; May 22, 1987 . )

Both speakers emphasised t he c hange from a White dominat ed

i ndus try to inc l ude a growing i nt e r est f r om other population

groups. The industry mus t acc ommodate thi s cha ng e i f it is t o

realise f ul l po t ential as South Af r i ca ' s s e cond l argest genera tor

of for eign and l ocal revenue .



FIGURE 1. 1 MAP Of EMPANGENI-RI CIlARDS BAY COMPLEX

EMPANGENI

""
'i'-

'v

10

LEGEND
• TOWN

o LOCAT ION

o TOURIST ATTRAC TION

o STA TION

"
C>

o

~

"

COMPLEX

<.)

J-

~

-,

BAY

~"""~

BeaUi

Nule

Lagoon

RICHARDS

N~w.lnQne

Nya.la. Game
RQnch

o

NGOYE
GAME R£5EINE

HUliLI

1\0"'[...~~
..."

o Zulu Kro a l

N

Hkwalerti



- 3 -

Prof Eloff stressed that the problems surrounding the question

of open beac hes, the Toer ismekamer f elt t ha t the s olution at

t his s tage did not lie with pri va tisat i on of beaches, or open

beaches, bu t rather in the development of equal and suffici ent

facilities f or groups wi t h access control not on the grounds

of race, bu t r a t he r on norms of li f e style , tha t i s standard a nd

acceptability of behav iour ("Zululand Obser ve r " , ~J3Y 22, 1987.)

;_The s tandard and accept abili t y o f behaviour is not something t o

come from the bl ue , but it i s a challenge fo r t ouris t planners

and administrators t o hel p t he Blacks t o r ealise their full

tourist potentiality. Devel o pment of t he Black t ourist market

must al s o be i n accordance wi t h the user preference. This means

that Blacks themselves mus t be cons ulted as much as possibl e on

their t ourist demands and preferences.

It is, t here f ore , the aim of t h is projec t t o analys e

scientifically the Black tourist po t entiali ty from the geographi c

perspectiv e . Mitchell (1979 ) claims t ha t th... geographer as an

analys t has t he ult i mat e goa l of obtaining i nsigh ts and understanding

of the spatial a llocations of res ource s, relationships bet ween man

and his environment, or the complexi t y of regions . The res earcher,

therefore , undertakes such an a cade mi c exe rc i s e o f analysing t he

s patial a spect of to uri sm at the Empangeni -Richards Say Complex .

1.3 PRESENTATION OF THE PROBLEM

As it was stated in t he las t paragraph, this study aims at us ing

s cientific measur es t o evaluate the Black t ourist potential.

We now l ook at t he objective s , s ignificance of t he study and the

hypothes es t o be f ormulated .

1 . 3 . 1 Obj ectives

The project c once rns itself with an evaluation of to urist pot enti a l

for Afric ans residi ng at the Empangeni-Richards Bay Compl ex

(see Fig . 1 .1. ) It aims at e x pos i ng Afr ican tour ist i nterests by

establis hing the mos t deman de d touris t at trac t ions in and a round

the study area; how t hese attractions ar e demanded by Afr ican
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potentia l tourists ; and how the Af r i cans can be motivated t o

us e them t o the f ulles t. I t is worth not ing tha t the ult imate

a i m of t his work i s t o unde r t a ke a more comprehens ive plan of

Af'ri can tourist devel opment as wel l as t o initi a t e specific

t ourist pro j e c ts i n the s tudy a rea.

1.3.2 Significanc e o f the Study

The study involves an eval ua t ion o f the tourist l andscape which

falls unde r t our i s t geography . Geography f ocus s e s directly on

relationships between people and environment, t he i r spatial

consequences , and the result ing r egional struc t ures that have

emer-ged on the earth ' s sur f ace (Ha gge t t , 1979 .) The study ,

the r efore, wi l l examine and assess the Whole complex spatial

loca l a t t r-ac t a ons to provi de 2. fact.ua l basis u pon which t our i s t

decisions can be made and po l i c i e s f ormulated .

Recreation r esearch i n the study area has established tha t , in

gener al, f'ew Blacks as compa r ed t o Whites s pe nd much of the i r­

t i me vis i t ing natural recreati o n a r eas (Magi , 198 6 . ) Seei ng this

short-coming i n Black recr ea t i on activi ties , e s pec i ally in

tourism, t he researcher in t h i s s t udy seeks way s and means to

motivate Blacks t o ut ili ze and enjoy t ourist resources wit ho u t

disturbing t he ec ological ba lance. To accomplish this objective ,

one need not only apply conservation r e l a t ed legislation but t o

lia i se wi th the potential tourist s, the tourist organizations ,

the l ocal and national statutory bodies concerned with t ourism ,

the private sector and t he public t o pr omot e a compr ehens ive

plan f or t he promotion and d eve l opment of Af r ican tourist schemes .

I n othe r words t he s tudy prov ides a mul ti-dimensional approach

t o the deve l opment of to ur i s m among Afr icans who unt il now f'al l

behind in the tourist scene . The study , therefore, serves bo t h

as an academic exercise in t ourist geography as well as a means

t o i mprov e Afr i can tour i sm i n general.
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1.3.3. Hypotheses Formulation

Although t he study s eeks to eva luat e touris t a t t r actions most

favour ed by pot enti a l Afr i ca n tour ists in the s t udy area , t he

f ollowing hy potheses could be f ormul a t ed as a ma tter of

conveni e nce:

(i ) It i s hypothesized that the hi ghe r t he s oci o- economi c

sta t us , t he more wil l be the t our ist potent ialit y among

Afri c ans.

Stated diffe re ntly t h e a bove hypothesis could read :

I t is hypoth es ized tha t i n gener a l , Bl a c ks i n the higher

l e vel of soc i o-econo mic status a re mor e pot ent ial t ou r ists

than those in the l ower level.

(Lf ) It is hyp othesized t ha t Af r i cans, provided with

ne ce s s ary to urist f a cili ties and education, will uti lize

t he t ouri st resources t o t he fu llest wi t hout harming t he

ecolog ical bal ance.

(iii ) It is hypot hesized t hat Africans need knowledge of

t ou r ist attractions a nd some ma tiva tio n t o utilize t o ur i st

resources reasonabl y.

The a bove hypothes es are tested sci en t i f ically i n this r e s earch

to pr ov i de a documentary ev i denc e about t ouri sm among Africans.

1.3. 4 Delimitati on of the Study

This study i s delimita ted geographically to include the area

around Empa nge ni and Ri chards Ba y. Thi s a r e a is known as the

Empangen i - Ri cha rds Bay Com pl ex . It i ncl ude s small t owns,

settl eme nts, l ocations and r ura l l an ds surrounding Ernpangen i and

Richards Bay . The towns a re Empangeni , Ri chards Bay and Mtu nzini .

Mtunzini i s situated 40 km s outh of Empangeni. Sett lement s

comprise Nkwaleni - 40 kID we s t of Empangeni, KwaMbonambi - 25 krn

north-east o f Empangeni , and Felixt on - 12 km sou th- eas t or

Empange ni. A f ew Afr i can t ownshi ps ar e f ound i n t he s tudy a rea .
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These are Esikhawi ni, Vul i ndlel a near t he University of

Zululand, Ngwelezane near Empa ngeni and Ns eleni on t he nor t h- e a s t

of Empangeni (see Fi gure 1. 1 ) .

Secondly, the s tudy i s bas i c a l l y limited t o t he African or Black

potential t ourists found i n the s t udy area . The r eason behind

thi s selec t ion o f the sampl e is to ge t i nformation from people

who pos sess r e a s onabl e knowl e dge of tour i s t r e s our ces i n and

around the study area .

I t is als o important t o note that the game r eserves such as

Umf oloz i and Hluhluwe, t hough situated furthe r than t he study

area, are included i n the study since t hey a r e o f part icul a r

i mportance as t our i s t resourc e s i n Na tal a nd Zululand.

1.4 ASSUl1?TlONS AND LIMITATI ONS

The Af r i ca ns interviewed in the s tudy area were assumed to be

potentia l t ouri s t s. Thi s impl i es t hos e touris t s who think can

undertake t ouri s t j ourneys if necessary t ouris t f acil i t i es a r e

provide d . In t he study, howe ver, i t was found that most

r es pondents are conf ront ed by several l i mi ta t i ons and cons tra ints .

The mai n l i mi ta t i ons obse r ved in the study we r e t hei r i nexpe r i ence

an d inaccessibility with some of the attractions ; lack of finance

a nd transport ; proh ibition o f Afri cans to vi s i t some t ourist

res ources; a nd s ome cul t ur a l c ons t rai nts .

1 .5 DEFINITION OF TERMS

It i s i mpe r a ti ve f or the study t o be cl ea r that the reader

famili a r i ze s himself with the definition of the f ollowing t erms

which a r e f requently used in t hi s pr o ject:

1 . 5. 1 Tourism

The concept of t our i smwa s f i rst f ormul a t ed in t he per iod be twee n

t he two Wo r l d viars (Bur kart and Medlik, 1974 . ) The f i rs t de f i nition

was put f orward by Swiss Profess ors, Hunz iker a nd Krapf and t he ir

de fini t i o n wa s adopted by t h e I n t ernational Association of
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Scientif i c Expe r t s i n Tour i s m (AI EST) :

'Touri sm is th e sum of the phenomena and
re l a t i onshi ps ar i si ng f r om t r ave l and stay
of non - resi dent s, i n s o fa r as they do not
lea d permanent res i de nc e and are not
co nnected wi t h any e a rni ng activity '
(Jeffr ies, 1978:39 ) .

Since these two World War s t he bas i c concepts has been broaden e d

to include various f orms of bu s i ness and voca t i onal t ravel ,

be cause a s l ong a s they do not lead to perma nen t residence or

r emunera t i on f r om within the d e stinati on visi ted . The movemen t

to t he destina t ion must be of a t emporary , s ho r t - t erm charac ter,

wi th inte ntion to r et urn wi thin a few days , we e ks or month.

An impor t ant dis t inguishi ng f e a t ur e betwee n tou rism and recreation

i s that t ou r ism i nvolves travel l ing and sleepi ng out for at l e a s t

a day, whereas r ecreation i nc ludes all activ i ties carri ed on

during one's l eisure time. "R e creation r efers t o the human a nd

ins pi ra t i o na l exper ience aris ing out of t he r ecrea tion act . "

( Cl awson a nd Kne itch, 1966 : 6 ) . All t ourism, ther e fore , i ncludes

s ome travel but not all t r ave l is t our i sm. The temporary short­

t erm chara c ter of t our i sm distingu i shes it from migration

(Burkart and Me dlik, 1974 ).

A basic di s t inction is drawn be tween domestic o r internal tou rism

a nd foreig n or i nternational t our ism. I n domestic t ourism people

t ravel ou tside t hei r norma l domi cile to other areas wi t h i n

•

t he count r y. I n t ernat ional tour i s m i s when pe ople travel t o a

country othe r than that i n whi c h t hey nor mal l y l i ve .

Accor ding t o t he Uni t ed Na t i o ns Conference on Tr avel and Tour i s m

hel d i n Rome i n 1963 , " a t our i s t is a t empor a r y vi sitor s t ayi ng

a t l east tw enty- f our hours i n the country or place visited and

the purpose o f whose jour ne y can be classi f ied under one of the

f ollowi ng headi ngs :
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l eisure (r ecr eat ion , holida y, health , s t.u dy , and spor t) ;
1

business (family , mis s ion , mee ting) "

The bi nding f ac t or i n th e above defi nition i s that t he vis i to r

must stay at a destination fo r at least a day away fr om home .

For t hose temporary vi si t or s s t ayi ng l ess t han twenty - four hours

in the count ry visited a te rm ' e xcur sionists' was given to them

by the Conference.

1 . 5. 2 Mass Tourism

Mass t our i sm r efer s t o t he participation of l arge number s of people

i n tour ism , a general character istic of develo pe d countries in

t he twent ieth century.

Popular tourism denotes touris t activities meeting with a wid e

a ccept ance by people, becaus e of their a t t r a c tiveness and

availabili t y .

As a distinct from mass t ourism and popular t ourism, ·socia l

t ourism is , ' according to Burkart a nd Medl ik ( 1974) concer ned .

s pec ifi cally with t he par t ic i pati on in tour ism of people of

limi ted means and others disadvantaged through age , disabil i ty

or family ci rcumstances. Two countries are promi nent i n promoting

this type o f t ou rism, namely, Bulgaria an d Ruman i a (de Kadt, 1979. )

1.5 .4 Touri s t Attrac tion

Tourist attractions may be s ite attracti ons (for exampl e , climate,

scenic , h istorical) or event a t t ractions (for example, congresses,

exhibitions and sporting events) , both of whi ch exer cise a

g<lvitaticral influence on non- r es i dent s .

1. Development of Tourism Act , 1969 .
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Accessibi li t y

Accessibili t y is a function of dis t anc e from c entres of

popul a l ion , which const i tute t ourist marke t s , and of externa l

t r ans por t and conaunicat i.on s , whi ch enabl e s : a des tinat ion to be

reached.

Ameni ties

Amenities a t the destinat i o n compr i se accommoda t i on, cat eri ng ,

enter tainment, as well as internal t r ans por t and cormcrucat. Lons ,

whi ch enable the touri s t t o move around during his s ta y.

Accommoda tion

Accommodation co uld mean the place of stay during the tour i s t

period . Acc ommodation and passenger trans port represent t h e

t wo backbones of tour ism. Acc ommodation ma y be conveni entl y

classified into four mai n c a t egori es (Burkart and Medlik, 197 4) :

(i ) ser vice accommodat ion , incl uding ho t e l s , pens ions,

gu e s t and boarding houses ;

(i i ) s e l f -catering accommodat ion , includ ing camping , ca r a va ns ,

r ente d flat s, and houses ;

(ii i ) homes of friends and r ela t i ve s , wher e no payment is made

fo r t he use of accommodat ion ;

(iv l oth e r accommodation , i ncluding, f or e xampl e , boats , y outh

hoste ls, and simi l a r .

1.5 .8 Tour is t dest i nati ons

Thes e a re c ountries, region s , di stricts , t owns, vil l ages, o r other

ge ographi cal areas visited by t ouris t s.
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Tour i s t Mar kets

Touri s t markets may be viewed a s networks o f dealings betwee n

buyer s and sel lers of tourist products ( i. e . be tween t our is ts

a nd providers of tou rist faci l ities and services ) or as

exis t ing or po tential tourists (existing markets and potent ial

mar ket s ) and repr esent tourist demand (Burka rt and Medlik , 197 4 . )

1.5.1 0 Touris t Products

Touri st pr odu c t s in a narrow sense consist of wha t tour i s t s

buy ; i n a wi der sense touris t products are ama lgams of wnat

t ourists do a t t he desti na t ion s and of the f a c i li t i es and

s ervi ces they use to make i t pos s i ble.

1 .5.11 To,,;t'is t F'a c :'l i ties a:1d Sm"; i.ce_

Touri st f a c ili ties and ser v i c es a r e faciliti e s and service s

used by tourists; t hey include pass enge r t ransportation;

accommoda t ion ; cat ering; en te r tainment; t our operations and

t ravel age ncies ; and ot he r such as information services .

Tourist f a cil i t i es and ser vices represent t our is t supply .

1 .5. 12 Tour i st Indus t ry

Tourist industry i s the s um t otal of pr ov i de r s of touris t

facil i ties a nd se rvices ; tha t pa r t of the e conomy whi ch has a

common f unction of supplying touri s t needs; firms and

establis hments der iving inc ome f r om t ouri s ts (Math i eson and Wall, 1982

As s t ate d ear l i er on in this chapt er , t he above terms will be

us ed fre quently i n t hi s s tudy .

1 .6 STRUCTURE OF THE PROJECT

The pr o ject is s t ru ctur ed in such a way t hat Chapt er 2

examines the related literature on t ourism by citing case

s t udi es on t he use of t our ism by deve loping countries to

promote e conomic growth. Chapter 3 wi ll be the proj ect itself .
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Chapter 4 a nal yse sand i nterpretes the data , a nd Chapter 5

compri ses the fi nal conclus ion and t he form ul at i on and

r ecommendations of policies f o r the development of the tourist

s cene in the Empa ngeni-Ri chards Ba y Complex .

1. 7 CONCLUSION

Thi s cha pter has endeavoured t o draw a broad ou t l i ne of the

entir e s t udy by eluci dating t he va r ious r esea r ch c omponents of

the project . Th i s summary of the research project has s tated

how an analytical approach could produce resul t s which can f or m

t he basis upon which t ourist b odies ca n promote tourism among

Afri cans , not o n l y i n the Empangeni -Richards Bay Compl ex but i n the

entire tourist spectrum of South Afr ica.



CHAPTER TWO

REVIEW OF RELATED LITERATURE

2.1 I NTRODUCTION

Thi s chapter examines the historical development of to ur i sm, and

some case studies in tourism, the relationshi p t hat exists

be tween tou r ism and geography . The case s tudies r eviewed are

those of t he S_eychelles , ~us , ~a and Sou t h Africa . The

ul timate a i m of t he chapter i s to make a broadl y based

comparison o f South Africa and t hese i slands.

2. 2 HISTORICAL DEVELOPMENT OF TOUR ISM

Tourism is a r e c ent phenomenon (Bur kar t and Medlik ,197 4:3 ) .

The word tourism did not appear i n t he Engli sh l a nguage unt il the

early nineteenth centur y, an d t he word t our was more c losely

a ssociated with the i dea of a v oyage or perigrina tion or a cir cuit ,

as in the case o f a theatrical tour , t han with t he i dea of an

indivi dual be i ng temporarily away f r om home f o r pleasure purpose

which is a s i gnificant feat ur e o f the use of the word "t our i s t"

today (Bur kart a nd Medlik,1 974 ) .

Three pr incipal epochs of tour i s m may be distinguished . The f' i r s t

takes the story t o t he ear ly days of t he railway age, t hat i s ,

to about 18 40 in Br itain, a l ittle l ater elsewhere . The sec ond

epoch cove r s the r ailway age itself . The thi rd epoch cover s the

years be t we en t he two world wars, whi ch witnessed the si gni f i can t

deve lopment of the private motor-car and of the bus and coach ,

and the period after the Second Wor l d War whe n c ivil avi ation came

to share with the pr i vate ca r the principal transport rol e in

tourism IBurkart and Medlik , 19 74 ) .

Now, var ious modes of t rans port that promoted the gr owth of t ou r i sm

a re t o be discussed.
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2.2.1 Pilgrimage

Tra vel be f o r e the I ndus t rial Revol uti on was l a r ge l y a matter o f

pilgrirr.ages a nd of t ra vel bus i n ess or of f i c i a l pur pose s , and

the r e is little evid ence of the exten t and v olume of pr ivat e

t r av el in the medieval per iod . However , f r om t he end of the

sixteenth c entur y some growt h in priva t e t rave l can be detected ,

i nit i ally f o r educat i onal purposes , and l a t er a s sat isfying a

new curiosi t y a bo ut t he way in whi ch i nha bi t a nts of ot her pa r t s

of t he globe , and i ndeed for e i gn c ountries, liv e d. Following

s hortly afte r the pi lgrimages i s t he period of stage-coaches

and mal e- coa c hes .

2 . 2 .2 Stage-coache s a nd mail -coaches

Tt :! Clost us ua l f or m of transport during t he e igh t eenth century

was the horse , a nd on hors eba c k ne arl y all i ndiv i dual t rave l wa s

performed. Today, when public transport in large vehicles is

perfectly f amil i a r , i t i s easy t o over look t he fact t hat

his t oricall y. t he one-man one - ve h i c l e pr inci pl e predooinates

(Burkart and Medlik, 1974).

The incr easi ng demand for t r avel and t he i mpr o vement of t he r oa d

system in the eigh teent h century we r e associated with an increase

in coach s erv ices . These coach s ervices wer e seasonal,

rudi mentary a nd offered a speed r a r el y i n e xcess of fi ve or s ix

kilometre s a n hour. Shi ppi ng and s ea t r avel were t he next mode

of t r ansport t o be experienced after t he coaches .

2.2.3 Sh i ppi ng a nd s e a travel

I ncreas i ng bus i ness activit i e s in the eigh t ee nth century l ed t o

a vi gorous demand f or a be t t e r transport system. Si nce ove rseas

t rave l had to be by sea, t here emerged a growth of sea se rvices

e s pec i a lly in Eur ope (Jeff r ies , 1978 ) . The l ong indent ed coastl i ne

o f Europe made water t ranspo r t important f or the ca r r iage of

goods . Th i s peri od of shipping and sea t r a ve l wa s highl y marked
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by t he Voyages o f Discoveries in pa r ticular t he fi nding of t he

sea route t o I ndia via the Cape (Burkart and Medlik, 1974) .

Shi pping and sea t ravel was gradual ly fo llowed by the age of coal

and s t eam.

2 . 2 . 4 The age of coal and s team

Tra vel and t.ourism in the ninet.eenth cent ur y were dominated by

t he r ailway i nland and by the s teamship inter na t ionally . The

extension of r ai lway services e nc ouraged the u r ba n i zat i on of t.he

po pulation which had already begun after the Na poleoni c Wars .

In Eur ope, e specially London, increasing prosperi t y in real

terms brough t sufficient income to mat ch leisure , and the first

manifes t ations of th e ent er t a i nmen t i ndus try be gan t o appear

(Burkart and Medlik , 1974).

Much of Br i t a i n' s t rade was wi t l-, t he lJni ted States and cana ca ,

and much of t he emigration was in t he same direction. By the e nd

of the century Amer i can vi s i t o r s to London were a famil iar group

of t ravel l e r s. Perhaps because there were f ewer poli t i cal

d i s t ur banc e s acros s the Atlantic than there we r e in I ndia and

Africa, i t is easy t o over l oo k t he tranquil development of

trans-Atlanti c trade , onl y punctuated by t he Ame rican Civil War.

Throughout t he cent ury, the i de a of l eisu r e t ook hold on the minds

of urban man. The railways by making i t possibl e t o live at some

dis t ance from o ne 's work, to c ommute i n fact , had underlined t he

distincti on between work and l eisure j onc e this dis tinction ha d

been made on a daily basis , i t soon came to be a pplied to the

wor ki ng year , and th e concep t of an annual ho l iday began t o be

formulated as a condition of work . Town dwel lers sought esca pe

from t he towns , a t l east occas ionally (Bur ka r t and Medlik, 197 4).

As t he rai lway a nd t he steams h i p pr ovided the t ransport , s o t he

emergence o f t he modern hote l s and resorts a l t e r ed t he acc ommodation

pi ctur e. The modern hot el even by the earl y t wentiet h cent u r y was

more than a pl ace in whi ch to s l e ep, and had become an el ement in

at t rac t i ons of the resort (Bu rkart and Med lik, 1974) .
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2.2.5 Motorization

Another eve n t which had a very great impac t on t ourism is the

invent i on of t he inter nal combus tion engi ne i n the middl e of

the ni ne t een t h cent ury. By t he ou t br eak of the Firs t World \~ar

there were already some 132 000 private cars in use in t he

United Kingd om and the est ima t e d 2 milli on in the Uni t ed St a t e s .

The i nter na l c ombustion engine was also a pplied to t axis, coaches

and buses . The c a r has profo und ly changed the na t ure of dome s t i c

tourism. It has engineered the a ba ndonment f or most famili es of

the coac h a nd the railway as the preferred means of transport f or

holiday purposes , and it has e na bl ed its owne r t o extend his

leisure by s hort holidays a nd day trips in a way whi ch would b e

impracticable by public service t r a nspor t (Bur ka r t and Medlik , 1974 ;

Jeffries, 1978 ) .

Another i mportan t i nvent i on e ver to promot e tour i s m by caus i ng

the world t o s hr i nk is the adven t of a viation.

2.2.6 The master y of the ai r

The years i mmediately after the First World War wi t nessed t he

first stumbling attempts t o create commercial airlines in Europe.

The well-known a i r l i nes like Fr e nch Air lines, KLM and Lufthansa

(the Ne t herl ands and Germany r e s pec t ively ) , and Br i t i s h Airl i nes

were all f o unde d and started t o compe t e against on e another .

Later, the Brit ish Government du e t o f oreign c ompetition and

de fence cons i de r a tions establis he d the I mpe rial Airways wh i ch wa s

conver t ed t o BOAC i n 1940. Routes t o ser ve t he Br itish Commonwea l th

were establ ished . The routes include the Far Eas t route, r outes

t o Northern Europe and the Middl e East. By the mid- 1930s rou t e s

t o West Af r i c a and South Amer ica appeared .

The s t eady f all i n the rea l c ost of fl ying ha s be en chiefly

productive of traffic across the Atlantic and within the U.S .A.,

stimulated f irs t by t he in t r oduction of t ourist f ares i n 1952 a nd

f ollowed by e c onomy class fa res i n 1958. I n Euro pe with the

complexi t ies o f national s t ates, t he deve l opme n t has been t he
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creat ion of a wi de range of promoti onal fare s with specific

validities attached to them. Both types of fare have been

Lns t.r ument.a I in pr-oraot.Ing the growth of t ouris m, parti cul ar ly

holiday tour i s m (Burkart and Medlik , 1974) .

2 .3 STUDIES OF TOURISM

A l arge proportion of studi e s whic h examine the significance o f

touri sm f or developi ng countries hav e at tempt e d to isol ate wa ys

in which t our i s m can cont ribu te to the process o f economic

deve l opment (Math i eson and Wa l l , 1982 ) . The s e stud i es include

supplements t o the nat iona l balance of paymen t s , the creation of

empl oyments , t he creati on of i nfr a s t r uc t ural i nve s tment s and the

ex ternal economi es . Taken t og e t he r these s t u di e s of f er signi f icant

s u pport to the pr omotion of t our i s t i ndus.tries i n or der t o devel op

the Thi rd Wor ld count r i es . Ho wever, f ew s t ud i es have explici t ly

exami ned the successes and raa Lu r-es of coun t r ies using t ourism fo r

that end . Mat hieson and \;a11 ( 1982 ) poi nt out the prob lems a nd

pr-ecsut i on s i nvolved in pl a nn ing t ourist development in developing

countri es . Among th e problems cite d are the lack of experience

by Third \o1o rld countr ies o f various t ouri;st man i f estations prompted

by mi smanagemen t and under- u t i l i za tion of t ou r i s t sources.

Some of t he s e c ountries "have o nl y r udiment ary touri sm and ot h e rs

a r e s till cons idering poss ibl e develop:nen t " ( Popovic , 1973: 187) .

Countrie s whi c h have shown disappoint i ng res u l t s in spite of

persistent at t empts t o pr omote tourism .t.o name a f ew, are Turkey,

Halawi and Ta nz a ni a. Diamond 's ( 1971) ca s e s tudy of Turkey

i ndi cated t ha t, t hat count r y i s typica l o f t hos e developi ng

nations which a r e endowed with tourist pot e n t i a l but whose r e sour ces

a r e gros s l y under- uti lized a nd mismanaged . Ha l awi, Tanzani a a nd

s ome of Af r i can countries s uf f er t he wors t from poli tical an d

e conomical i ns t a bil i t y.

On t he credit s ide, hoveve r , most developi ng coun t ries exh.ib i t.ed

mar ked e conomi c suc cesses . Tur ne r ( 1976 : 253) c l aims tha t "Me xi co,

for exampl e , wa s abl e to avoid industrial s tagnation and inflation

f ound i n La t i n America because of the bouya nc y of her tour i s t

i ndus try. " He f ur t hermor e a r g ues t ha t t ou rist r ecei pt s permit ted
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Mexico to import more than t he o t he r count r i e s or t hat cont i ne n t .

Ma t hieson a nd Wall (1982 :42) c onfirm t hi s po i n t by sta t i ng that

by t he 1970s touri sm had als o emerged as a majo r expor t industry

i n Spain, Gree ce, Kenya, Tunisia and Mor occo .

If , t hen , t ou r is t at t r actions a r e appraised on a gl obal scale ,

it is evident that develop i ng coun t r i es are o ften richly end owed

with outs t a nding tou r i st asse ts . Popovi c (1 973: 189 ), writi ng o n

Ea s t African tour i sm , predic ted t hat once the touris t attr ac t ions

a r e bette r known, and sufficient f a cil i ti es are creat ed for

l es s expens ive travel and a more comfort a bl e stay, t he Africans

will enjoy an im portant share o r t he worlds interna tional t ourism.

The natural t ouris t resour ces in most African c ountries, i ncluding

Sout h Afr i ca, are very appealing to bot h t he loca l and for e i gn

tourists . These r esources i nc l ud e wildlife , coastlines, mountain

and lake s cenery, and above a l l , t heir amena ble c Linat.e .

Gr ay (1974 : 387) contends tha t "the non- r epr od uc i ble r esources or

cli mate and ocean beaches are e s s entia l ingredients in th e provision

of I s unl us t ' tourism." The f avourable climate and physical

features of t he l and have already c ontributed t o the growth o r

Caribbean, Spanis h and Greek t ouri s t industries (Mathieson and

Wall, 1982 ) . Many developing countries, therefore, stand t o gain

both from their possession or na t ur al r es our c e s a nd their amenable

climate .

Le t us now look a t some tour i s m studies in South Africa wi t h an

a im of establishing some common g r ounds among t hem.

2 .3 . 1 Tourism s tud ies i n South Afri c a

Very li t t l e studies on t ourism have ever be en undertaken in South

Ar r i ca . The mos t remarkable studies done in South Af r ica a r e those

by Ferrairo (1 97B and 198 1!. S ince these t wo s tudi es form the

conceptual Fr-amework of t hi s research pro j e c t , it will be dealt

wi t h i n the n ext chapt er. However , a number o f r ecreation studies

have been undertaken i n Sout h Afri ca . Some geogr aphers who have

contribut ed i n t he f ield of r ecrea t i on geography are Hugo and

Hattingh ( 197 2); Hugo (1914) ; Butler-Adam (1 977, 19B1, 1984 ) ;
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Butler-Adam and Sutcli ffe (1 977 ); Steyn ( 1978, 1983) ; .

Su t cli f f e (1 981 ); Van der Wal and Steyn (198 1) ;

Preston (1983) ; Taylor (1984 ) ; S t e yn e t a l (1985) ; and Magi

(1 979 , 1986 ) .

The contr i bution of the above geographers , howe ve r , remain sma ll

in the fa ce o f t he recreation r e s earch which nee ds to be unde r taken

(Magi, 1986 . ) Magi further contends t ha t recreation resear che r s

undertaken by geogr aphers in South Africa highligh t t he following

cha r acteris tics:

physica l or r esource aspec ts of the recrea t ion system;

recreation behaviour pat terns ;

the research that conceptua l i zes t he theor etical and pract i c a l

pr oblems o f r ecreation di s course ; and

l ooking at t he behavi oura l patterns of the recreationists .

As it has been s t a t ed earlier i n this sub-se c tio n the studi es a r e

concerned with recr eation. The ma in conc er n of t hi s research

work is -:> n touris t geography .

Le t us now l oo k at a f ew stud ies on t ouri sm planni ng t hat have

e ve r been undertaken. A commo n fea tur e in a l l t he s tudies

r evi ewed is that t he governments of t hese de ve lopi ng countries

endeavour t o promote t our i sm i n ord er t o earn more foreign

exchange , t o increase nationa l i ncome and empl oyment, and,

somet i mes , to achi eve regional development of backward area s .

At tention is n ow fo cus sed on two modern t our o r ga nizations, nam e l y,

the t our o pe r a t o rs and the travel agents .

2.4 TOUR OPERATION

I n t he 1960s t our oper at i on l ed t o t he extensive use of pack age

holidays , pa r t icularl y in Europe and from the northern i ndustrial

countries like Scandanavi a, West Germany and the United Ki ngdo m, t o

t he Medi terranean and African c ount r ies inc luding South Africa .

The rate of g rowth of tour ope ration has been threefold tha t o f

scheduled s e r v i ces , and tou r opera tion has become t he most vigorous

se ct or of the holiday market (Burkart and Medlik, 1974) .
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In doing so, the t our operation s ha ve penetrated markets untapped

by the s chedul e d airlines , and i n a real sense have offered to

the holiday tourist pro duc t making a holiday part of t he good

life, as muc h as t he t e levi s i on or the car are.

2 .4 . 1 Tour i sm in t he Seychelles

The Seychelles i slands, whi ch lie in the India n Oc ean nor th of

Madagascar, were a qui et , unfrequented backwa t e r u ntil the ope n i ng

of an international ai r port i n 1971 (Wilson , 1974 ). Since t hen

they have become one of t he mor e fashionable of int ernational

resorts, and t ouri sm now chal lenge s agr i cul tur e a s the ...ajor

f ea t ur e of the ec onomy .

The i s l ands were unin habi t ed wh e n f i r s t sett led by t he French,

who came fro," Ma uri tius in 1770 , accompani ed by the i r s la ves,

allegedly in r esponse t o r umours t ha t t he English were t hi nki ng

of occ upyi ng t he group themselves . Land gr a nts were s tandardized

at 112 ac r e s a nd a ccorde d only t o White set t lers . Fr eed slaves

were entitl e d to qJal"'.e.~size " h a bi tations . " Kuczynski (1 949 ) c laims

tha t by 1826 the popul ation ha d risen t o 743 Whites, 407 f ree

Coloureds and Bl acks, and 6 146 slaves . The c o l onial experience

of Seychell e s t hus parallel s t ha t of Sout h Af ri ca. These isl a n ds

are distinguished by a comrnon e x pe r ience of i nte nse colo ni za t i o n ,

slavery , id en t ured l abour , cuI t u r a l bi as and multi racial socie ties

(Wilson, 197 4 ).

Wides pread mi s c e genation ove r the yea r s ha s dissol ved t he boundaries

be t ween t he s e racial groups , and i t i s no l onger possible t o

quant i f y t he populat i on on the ba s is of race , a lthough t he majority

are of da r ker c o l our .

Foll owing t he o pening of t he f' i rs t internat i onal hotel i n 1972

the gove rnmen t embarked on the pr ogramme of " Af r i cani zation" o f'

all employmen t o pportunit i es p r evi ous l y r ese r ved f or Whites. One

of' the pr i me soci o-economi c changes taken place f r om 1960 to 1975

i s t he emerge nc e of a ~idd l e c l a ss of ski lle d art i sa ns , trade r s ,

civi l servants, t eachers , and t hose employed in e xpandi ng s ec t o r s

such as trans port . "The people in t hese occupa t i ons have perh aps
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benefited most f r om t he growt h of tourism" (Wilson , 1949:205) .

This remar kable g r owt h was matched by an equal ly r a pi d expansion

in the number of hotels and be d s availabl e for t ourists.

The Seychelles , t herefo re, are the blueprint for devel opi ng

countries sti ll needing the benefits of good tour ist planni ng and

mana gement. Th e impli cit as s umpt i on made t hroughou t all the

development plans f or Seychelles of t he l ast f ifteen years ha s

be en that tourism would benefi t Seychelles .

2.4.2 Tourism in Cyprus

Situat ed at t he crossroads of three continents - Europe, Asia ,

and Af r ica - Cyprus is the third Lar-ges t : i sland i n the Mediterranean

wi th an area of 3 572 square mi l es . Cyprus has one of the

healthies t cl imates i n t he world .

Cypr us at ta i ned its in dependenc e f r om Bri tish colonial r ul e i n

August, 1960. The government o f the newly established Republic o f

Cyprus was f a c e d with t he i mme n s e a nd serious t a s k of restructur i ng

the ec onomy a nd placing it on a s oun d basis . Social conditions

in Cypr us compare favo urably wi t h those i n othe r deveI opi ng cou n t r i es .

After inde pendence th e government of the newly bo r n Republic

launched its first f ive-year Economi c and Social Development Plan

f or 1961-66 a nd t wo subsequent five- year plans f o r 1961- 71 and

197 2..76. The bas i c objectives o f these plans were full utilization

of t he pr oduct ive r esources o f the isl and , rapi d and balanced

economic gr owth, a sound bala nc e of payments , full employ:nent and

improved s ocial serv ices and standard of l i v i ng, and balanced

regional devel opment.

I n all these ventures, . the deve lopment of the t our i st sector

stimula t e d t he economic deve lopmen t . Unde r proper planning

condi t i ons t ourism may al so prov ide an impetus to social chang e ­

directly th r ough ed ucation a nd tra ining to meet the needs of a

service indus try a nd indi rec t ly by i ntroducing s ocial habi t s and

pa t t e r ns (Andron i con,1 974 ) .
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In the case of' Cyprus, t he planners saw touri sm as a means of

restructuring the economy, and e a r ning t he "ba dly needed f or eign

exchange . Thus tourism was a ccorded a high degree of pri or ity in

the devel opment e f fort .

2 . 4 . 3 Tourism in Malta

Malta i s composed of three i s lan ds, Malta , Gozo a nd Comino ,

c overing a to tal of 300 square kilometres . Malta i s one of the

smalles t and most densel y populated countries i n t he wor l d.

For centuries it was r un as an island f ortress , firs t by t he Knights

of St. John ( 1532- 1798), t hen by France (1798- 1800) , and final ly

by Britain, f r om whom t he coun t r y received independence in 1964 .

I n 1946 a Bri t i sh f inancial adv iser decl ared t hat it was quite

::'1t,Jr~ba :Jl, tha t ~h l:3 coul d der i ve much of t ourism . Nonetheless ,

in November 1958 a Government To ur i s t Board was statutorily

established t o devise and execut e a pr ogramme of t ouri st deve lopment.

Af t er a s eries of ext ra pr ogrammes t our ism y ielded mor e foreign

exc hange.

2 . 4 . 4 Tourism in So u th Africa

In order t o develop fully, the t ourist i ndus try in t he Republi c of

Sou t h Afr ica , the South Af rica n government established t he Sout h

African Tourist Corporati on under an Ac t of Parl iament on August 1,

1947. The obj ect s of TO'Jris t Corpor ation are:

" To develop t he t our ist industry of t he Republic
by encour aging per s ons to vi sit t he Re pub lic
f rom e l s evner-e and to travel about t h e rein, and
by e ncouraging t he deve l opment and improvement
o f t rave l se rv ice s to and within . a nd of
accommodat i on for travel lers wi t hin t he Republic"
(S ect i on 8) .

The Corpora t ion recei ves its f unds annua lly from Parliament and

i s r es pon s i bl e t o the Ministe r o f Tourism f or the proper

disbursement o f' s uch funds . 1

1. ' Sou t h Afr ican Touri s t Corporation ' . 23rd Annual Report,

31st March , 1970.
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The South' Af rican Tour ist Corpora tion and ot he r na tiona l and

provincial tourist organization s are vigor ously striving to

attract increasing numbers of t ourists to their respective spheres

of influence. These bodies r egar d t he Republ ic in the category

of a t ourist destinat i on wi t h unique appea l . Sa tour's marketing

strategy i s t hus aimed at s pe c i ally chosen s e gment s of the

i nc lusive or package tour marke ts, pa rticularly in the United

Kingdom and Ge rma ny , where South Africa' s unique a ppeal can be

regarded as r eadily saleabl e . Sat our is also aware that the

over-border t raff ic f rom nei ghbo ur i ng African coun t ries makes a

va luabl e cont r i bution t o th e na t i onal travel economy .

In s pite of the qualitative i nf' l uenc e of t hi s policy of market ing

to selected s e gments of trav e l l i ng publics overse a s, South Africa

experienced a touris t boom in the 1960s and 1970s .

But such an acceleration i:l t ouris t, fl o" depends a I mc.st zl,Lr·"ly

on the availabil i t y and chea pness of' transport f a cili ties .

Fur t hermor e , it s hould be noted t ha t the pe troleum price had

tremendously s piralled i n the 1970s causing some res t r ai nts on

travelling publ ic . Another blow i n the t ourist s cene is the

pre s ent poli ti cal cl imate of the late 1970s and the 1980s whi ch

has drasticlaly curbed the t ourist indus try . The s t age , theref'o r e ,

could now be c reated t o promote t ourism amongst the Black community

of South Africa . To cont r i bute i n large meas ure t o the t ourist

sce ne, effo rts mus t be ma de to teach Blacks t hems elves t o secure

maximum touris t a dvant ages for themselves . The mai n emphasis o f

t ouri sm plans a nd policies should be "upon i ncreasing the gross

returns from t his activity my maximizing net r etur ns , le t alone

ensuring t ha t thos e returns a re distr ibuted in a fa shion which

corresponds to sta ted object i v es regard ing income distribution "

(de Kadt , 1979: 21 ). Furthermore, de Kadt a r gue s that the cons umption

patterns of tourism are particular ly conspicious example of

consumerism that i s now being chall enge d in the i ndus t r ialized

world , out of' r each of the po o r count r i es ' ma s s e s but within t he

reach of their elites .
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The point is that no devel opment s t r ategy can hope t o be succes s f ul

wi thout involv ing t he par ticipation of all the sectors of the

community and a ll t he ra ces a f a country . However, recent l y

South Africa ha s seen the open i ng of Hhite-onl y ho t el s and

beaches, but there st i ll remai n s t he task to enc ourage the Black

community to involve itself in the t ourist scene .

2 . 5 TRAVEL AGENTS

Retail trave l a g en t s began t o a ppear a t t he turn of this cent u ry ,

but t he principal t ra nspor t ca r r ier s, t he railways and the shipping

lines, had alre a dy es tablished t heir own out lets . The emer gen t

airlines we r e i n no position t o build an adequate chain of retail

outlets of t he i r own, and pr e f e r red t o sell t ickets t hr ough t he

travel agent . With the decl i ne o f r ail t r a vel and s ea t ravel,

t he retai l agent ha s come t o depend on t he airlines and mor e

recently on the tour operator s f or his existence .

A brief look a t the modern a ccommodation indus t r y is now releva n t

at the stage .

2. 6 THE ACCOMt-lODAn ON I NDUSTRY

After the Sec o nd Worl d War , the ai r lines , concer ned that the s u ppl y

of air craft seats might out s t r i p t he supply of ho t e l beds, entered

the hotel f i e l d , not ably Pan Ame rica n and the I n tercontinental

Hotel chain. Late r TWA acqui r e d the Hilton International, and both

BEA and BOAC , as well as Eur opean a i r lines , dev e l oped i nte r es ts in

hotels . At firs t th ese inte r ests were chi e fl y in the provi s i on of

Western-standard hot el s i n devel opi ng count ries , but increasingly

the emphasis has been on ci t y c ent r e hoste l s in Eur ope (Bur ka r t and

Medlik , 1974 ) .

The growt h of t our operat i on i n the 1960s ha s l e d to t he cl os e r

association o f ai r line and r esor t ho t e l , of t en in common owner s h i p ,

and s ome t our o per ators have bu i l t pur pose- des i gne d hot el s

exclusively f or t he i r own use .

The grcwth of pri vat e motor i ng has g i ven a new i mportance to e x i s ti ng

hotels . But addi tionally there have come into e xistence special

forms of a c commodat i on for the mot or ist , t he mote l and the
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motel hot el . Ca rava nnin g represents a new f or m of a ccommodation,

firs tly as a g enuinely mobile home f or hol i day use , and se condly

a s a means t o e scape more expens i ve hol iday cottage of convent ional

c onst ru ct i on.

2 . 7 CONCERN FOR THE TOURI ST ENVI RONMENT

During the 196 0s ther e was an i ncr eas i ng conc e rn f or the impact of

man' s economic l i f e on t he qual i ty of hi s envi ronmen t . The mos t

fea r e d horror is the prospect o f danger ous atmospheric radi at i on a s

a res ult of unco n t r olled nuclear explosi ons . Th i s c oncern was

followed by t he discover y of t he world- wi de contaminat i on of all

l i ving crea tures by r es i dual DDT i nsectic i de . Seve r al other i nc i dents

occur r ed of a l oc a l nat ure , s uc h a s t he wrecks o f oil tanker s and

uncontrolled di s char ge of i ndus tr i a l effluents o n coas t s . These

inci de nts s timul ate d awareness tha t t he nat ur a l e nv ironment need e d

pro t ection from po llut i on caused by t he very economi c ac t iv i t y wh ich

made the enjoyme n t of t he envi ronmen t accessibl e t o so many peop l e .

By t he ear l y 197 0s an apprehens i o n about the effe c t s of t our is t

demand its e l f began t o appear . Resident popul a t ions in resor t are a s

began to que s ti on t he claims of touri sm t o benefit the resort an d •

the recepti on areas , and phr ases l i ke ' pollut i on by t ouri sm' began

to be curren t ( Burkar t and Medl i k , 1974) .

As a r esult of these consider a t i ons , not only was t he na t ural

env i r onment conce ived of as of clear ly fin ite extent , to be cons e r ve d

and managed by man fo r his enjoyment , but also pleas were made fo r the

more positive management of t ourism itself . I t wa s recognized that

a t ouris t attra c tion itsel f might be destroyed by t he very t ourist

Visiting it , t ha t I' es t mi ni s t e r Abb ey might lite ra l l y t rodden into

the ground by i t s vi sitors .

At t he Empa ng e ni - Ri char ds Bay Complex t here is a g rowi ng conce r n f or

pollut ion of the na t ura l envi r o nme nt su ch a s the l a ndscape, t he c oa s t

a nd t he air . The ha rza rds caus e d by indus t ria l effl uent s emitted by

l ocal i ndustries cause ser i ou s conc e rn among l ocal residents a n d

envi r onment a l i s t s. I n 1984 a p ipeline was buil t i n Richards Ba y
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to carry wastes from Mondi Paper Mills as well as macerated sewage

from Richards Bay Municipality and gypsum from the Triomf Fertilizer

plant and discharge them in the Indian Ocean five kilometres

offshore (Zululand Observer, February 11, 1983.) Environmentalists

have criticised the const.ruct.ron of the pipeline on the grounds

that the middle and long-term effects of discharging the effluent

are not fully foreseeable, but the proponents of the scheme cited

studies from California and elsewhere as proof that the effluent

will be dispersed harmlessly. However, ecologists expressed concern

over the pipeline's possible effects on fish, crustaceans and plant

life in the ocean.

The residents of Richards Bay and surrounding areas are also very

much concerned with an unpleasant smell from Mondi Paper Mills.

The authorities of the plant have tried to allay the fears of the

comp'La i.ne-rts loy 3.spuro.ng them that the smell will be reduced to

acceptable levels.

In towns, it stands to reason that with the tremendous influx of peop.L:

into the area from all corners of Zululand numbering anything between

five and ten thousand on any month-end Saturday morning, that a

rethink on littering on the part of the authori ties is essential

(Zululand Observer, February 4, 1984.) The Provincial Ordinance

distinctly states that littering is an offence. The Municipalities

of Empangeni, Mtunzini and Richards Bay should be responsible for

keeping their respective towns clean. The tremendous task of keeping

towns clean cannot be effectlvely implemented without including the

people themselves. The people should be made to appreciate the rich

natural heritage of Empangeni-Richards Bay Complex as well as its

scenic and wild-life potential.

2.8 CONCLUSION

This chapter has looked at a few case studies in tourism at a macro

level with a view of highlighting special projects for promoting

economic growth in developing countries. The chapter has also

discussed the historical development of tourism from the days of
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pilgr! mage t o the present epoch of a irlines . Contempora ry tour

ope r a t ion , t ravel agents, accommoda t ion i ndus try a nd t he concer n o f

t he t ourist environment wer e al s o d i scussed in t his chapter .

The overriding factor in the chapter is t ha t transport is the necessary

pr e-condition of tourism. Mecha n i z ed transport has made travel

possible f or a signi ficant part o f t he populations of th e developed

c oun t r ies at l ea s t, an d thus t ou r i sm ha s become a mat t er of i n t e r est

and co ncern to gove rnments and tourist bodies a l i ke .



CHAPTER 3

DATA COLLECTION AND ANALYSIS

3. 1 I NTRODUCTION

This chapt e r f' irs t discusses the concept ual mod e l upon whi ch t hi s

r esearch pr o j e c t i s based, t he i n ve n tory of t he main tour is t

attractions t o be e va l uated, t he col lec t i on a nd analysis of the

data, a nd t he c ompu t a tion of the f i na l i nde x o f t ouris t pot ential .

The model ad opted in t his s t udy is t hat of Ferra rio (1981 ) wh i c h

was fi r s t used by him i n 1978 a nd replicated in 198 1 on a

Natal/KwaZulu study of to ur ism.

3.2 FERRARIO'S CONCEPTUAL MODEL

Ferrario (198 1) was r equested by t he KwaZulu Development Cor po r at i on

to c ,'ga nl z" d r e s e a rch ~r~gl'amme f or t he t our i st development of'

KwaZulu. He then o f fe r ed t o o r g ani z e a compr e he n s i ve study of a n

evaluat ion o f t h e t ouri s t poten tial not onl y of KwaZul u but of t he

whol e Natal r egi on, " t o whi ch KwaZulu is i nevitably tied"

(Ferrario, 198 1 : 9 ). He the n star t e d t o wor k on an e valua t i on of' the

touris t resources of the Nata l/Kwa Zulu region du r i ng 1980 and t he

f i rst par t o f 1981. In hi s wor d s Ferra r i o ( 1981 : 9 ) s tresses t hat :

"E s s e n t i ally t he pro jec t foll owed t he
me thodol ogy of my p r e v ious s tudy of t he
tourist potentia l o f So u t h Afr i ca ;
prepared for my doc t o r a l degree a t t he
Uni ve r siry of Cal i f'o rnia at Berkel e y , a nd
l a t e r published by t he Uni versi t y of
Cape Town."

This l at t e r s t udy won the H. B. Ke e l i ng Compet i t i on , organi zed by

the Tr avel Resear c h Associ at i o n ( U. S . A. ) f or t he bes t disser t a tion

i n t he field of t o uri sm for i t s s oun d and ac ceptabl e scient i fi c

s tanda r ds (F e rrario, 198 1).

In t he s tud y (Ferra rio, 1981l t h e f undamental pr ocedur e i s t he

identifica tion a nd eval uation o f t he l coal " t our ist pr-oduct." - t hat

comple x of a t tractions and amenities whi ch woul d e nt i ce peopl e to

vi s i t a pl a c e. Fa ced with the mai n problem o f how one can arrive a t

a meani ngf ul e va l ua t i on of t he vas t r ange of diffe r ent touris t
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attractions, Ferrario {1981l app l ied t he princ i ple o f supply and

demand. "The tou r i st valu e of t h e c omplex of l ocal resource s ,

t heref ore , is de termined by the ba l a nce between pa t terns of

t ourist demand a nd pat t erns of l o cal s uppl y" (F errairo, 1981: 12 ).

This simpl e principle was appl ied i n a ssessing t he potential f or

tour ism of the study area . Each i ndi v i dual a t t raction i n Nata l i

KwaZulu ul t i ma t e l y r-ecei ved a t o u r ist eval ua t ion o n the values

of two f undame ntal coefficient s:

(a l t he pre fere nces and i nt e r ests o f th e t ouri sts t hemsel ves ,

i n ord er to i denti f y demand ;

I b) the opi nions and evaluation s of Locz.l tou r i s t prof essiona l s

and othe r expe rts , i n order to determine s uppl y .

After obt ai ni ng the t wo valu es , called the coeffic i e nt of local

demand and the coe f f i cient of l o cal s upply , Fer ra r i o (1981) co mpu t ed

the final va l ue, called the i nde x of t ouris t po tentia l using the

formula :

T :~100

whe r e T : index o f tourist potentia l

A : coe ff i ci ent of tourist suppl y
(l oca l a va ilability )

and B : coef f i c i en t of tourist a ppeal
(tour i s t demand )

This device ex pr ess es th e degr e e of t ourist importance of an

a ttraction i n relat i on t o its t wo components , name ly tour is t

supply and t ouri s t demand. and however , "it does no t i ndi cate a

t rue and ob j ec t i v e quanti tat ive value" ( Fer r a r io , 198 1: 228) .

In t h i s research study subst.ant i a L r e liance i s pl a c ed on Fer r a i r o' s

c onceptual model.

As it was pointed ou t ear lier in t his chapter, t he f'undament.a l

s tep i s the i de n t ifi cation of the l oca l at trac t ions or t he

c ompila tion of an Invent ory of t our i s t attr ac t ions .
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For some r ea ders of t hi s research study, t he use of "coef f icients" i nstead

of pe rcentages may pose a l ittle di f f icu l t y . I n or de r to allevi at e s ome

di f ficul t i e s t hat may prop up in the r eading of t he c oeff icients , it would

be of" g reat a ssis tanc e to eq uate some coe ff i c i ent or i ndex val ues to s ome

percent a ge s , although i n t he i nitia l s t ud ies by Ferrario (1 978 , 1981) no

pe rcenta ge coefficient s were ind i cated .

Since, if 100 per cent o f the res pondent s chos e A (excel l e n t ) as their

response the total valu e woul d be 100 x 4 which equa l s the coeff i cien t o f

400 , that is :

A B C D

400 0 0 0

O:1e c an , t heref rrE', ~e£ar'"! 4'00 as t he ma x i.mum val ue of any criteria .

It would be remembered that the f inal coe f fi c i ent or i nde x i s weighted

(averaged), so even if the r e are three c r i t e r i a the f i nal number wil l

still be 400. Taki ng 400 a s t he maximum coe f f i ci ent , we t hen have the

f ollowi ng pe r cent age equ i va l ents of coe ff icients or indices:

COEFFICI ENT PERCENTAGE

400 100%

300 75%

200 50%

100 25%

0 0%

To rei t er:ate. , t he abov e guide , i s merely used to "a s s i s t those readers

Who woul d see the pe r c e nta ge equivalents of t he coef f ic i ent s . For more

expl a nation about the symbol s the reader is referr ed to the explanation

f ound in Appendix A.
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3.3 AN INVENTORY OF TOURIST ATTRACTIONS

Tourist attractions range wi dely, and of t en have little in common

that can be measured i n a conven t iona l way (Fe r r ario , 1978). There

are, however, s ome basic t rai t s a n d qualit i es , t h e presence or

absence of which c a n r espect i ve l y enhan ce or limit the t ourist

value of any natural f eature or l eisure ac tivity , whatever its

nature, charac ter , or fun ct i on (Ferra r i o, 1981). Ferrario (1978 ,

1981) list a s e t of these c r i t e r ia as the following:

seasonali t y, a c ces si bility, admi t tance , i nterest , fragilit y and

popularity .

To compile , therefor e , a list o r t ourist a t t r ac t ions tha t could be

better perceived by Africar.s s tay i ng at the Empangeni-Richards Bay

Complex, t he r e s e a r c her collec t e d information from several t ourist

guidebooks and brochure s ; guide maps; inf ormation leaflets;

recreation and tour i s t reports rrom KwaZulu Government, Parks'

Board and Na tur e Conservation author ities; newspapers and the

people themselves . Some wer e a dap t ed fr om Ferrario 's study i t s e Lf" .

A list of the main 32 t our i s t attrac t i ons wa s drawn (see Appendix A) .

The attractions c ould be categor ised a s f ollows:

3.3.1 Scenery and La nds c a pe of onl y a rew hours t ravell i ng on national

highways and roads from t he maj or towns. The drives compr i se the

followi ng: Empa ngeni to Melmoth via Nkwaleni ,

Empangeni t o Mtubatuba, and

Empangeni t o Ging i ndl ovu.

3.3 .2 Game View Rid e s on game rese r ve s , ranche s, and parks:

Nyala Game Ranc h ,

Umfoloz i Game Reserve ,

Hluhluwe Game Reserve and

Ens e l eni Nature Reserve .

3.3.3 Game Wa t chi ng a t the follOWing t ouri s t resources:

St Lucia Pa rk ,

Umfolozi Game Reserve,

Hl uhluwe Game Reserve,

Richards Bay Game Reserve and

Ngoye For e s t Re s e rve .
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3.3.4 Open-Air Acti vities inc l ude camping , hunting , mountaineering

and vari ous games.

3. 3.5 Ur ban Envi r onme n t s include shopping and stro l ling at t own centres

of Empangeni , Richards Bay and Mtunzini .

3.3. 6 Sea Sports like bathing , fi shi ng , boating and yatching i n the sea .

3. 3. 7 Animal Shows like watching hi ppos a nd cr ocodile s at St Luci a Park .

3. 3.8 Inland Wate r Sp o r t i ncludes s cenic l aunch t r i ps, boat ing and

s ki ing on l ake s , dams and l agoons .

3. 3.9 Afr ican Life a nd Tradition at the stalls along the national

highways and a t Zulu Kraal at Nkwaleni.

3.4 ASSESSMENT OF TOURIST ATTRACTIONS

The above features were lis t ed i n t o 32 t ouris t attractions

as shown in Table 3.1. The probl e m whi ch had t o be faced at this

s t age reso lved a r ound t he necessi ty to assess in a meaningful

way the degree of availability and possible util isation of

each feature l i s t e d i n the inventory (Ferrairo, 1981 . ) Following

Ferr airo ( 1981) a set of six basi c criteria common to every t ype

of a ttraction wa s i denti f i ed. The s e s i x c r i ter i a are :

(a ) Seasonality - how l ong in the year ca n each attraction

usually be en j oyed, vi si ted or engaged in

by to ur i s t s ;

(b) Accessibility - t he degree of phys ical access i bility of

each att raction f r om t he nearest t own , or

f ro:n t he nearest point o f public transpor t ;

(c ) Admittance - how di f f icult it i s for t ouri s ts to obta i n a

permit, o r how high a f e e mus t be pai d to

vi si t or make use for the a ttract ion;
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TABLE 3.1 : THE INVENTORY OF TOURI ST ATTRACTIONS

RANKING
ORDER

01

02

03

04

05

06

07

08

09

10

11

12

13

14

15

16

17

18

ATTRACTION

Empangeni t o Melmot h

Empangeni t o Mtubatuba

Zul u Kraal at Nkwa leni

Nyala Game Ranch

Umfolozi Game Reser ve

Umfolozi Garne Reserve

Umfoloz i Game Reserve

Hluhluwe Game Reserve

Hl uhluwe Game Reserve

St Luc i a Park

St Lucia Par k

St Lucia La ke

Enselen i Nat ure Reserve

St Lucia Beach/ Lagoon

Empa ng e n i Town Centr e

Richards Ba y Town Cent r e

St Lucia Lagoon

Empangeni t o Gingindlovu

Richards Ba y Beach

Richards Bay Beach

Richa r d s Ba y Nature Res e rve

Richar d s Bay Park

CATEGORY

Sce ni c drive

Sce nic drive

African life and tradit ion

Game view r i de

Game v iew ride

Game watching

Scenery and landscape

Game watching

Game v iew ride

Aquatic bi "'dli fe

Watchi ng hippos

Sce n i c launch trips

Birdli f e

Bathing

Shop ping a nd st r olling

Shoppi ng and stro ll i ng

Scenic t.r-oprcal vege t a t i o n

Scenic dri ve
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- t he i nt rinsi c i mpo r t ance o f the attraction an d

how it ranks among ot her features of the same

nature ;

(e) Fragili t y - the degree t o which the pre sent number of

t our i s t s vi s i ting t he a t traction ca n be

expanded without damaging its natural

charact eris t i c s or sp oiling its cultural val u e ;

(f) Popular i t y - t he degree of' acceptance alre a d y ac hieved by

each attrac t ion .

By a s s essing eve r y attr action in the inventory acc or ding t o thes e

s ix criteria , i t wa s possibl e t o obta i n t he c oef f ic ient of t ouris t

suppl y and the coeffici ent of t o u r i st demand .

3 .4 . 1 The Coef fi c ien t o f' Tour i st Supp l y (Ava ilabi li t y )

To comput e a coe f f'i c ient of t ou rist s upply , the r e s earcher us ed

the firs t th r e e criteri a (seasonality l engt h, pe r i od, and

a ccessibi li t y . ) Li ke any ot he r quali t a t i ve cons ider a tion , the degree

of' supply cou l d no t be stated in mea s urabl e un i t s , but could

never t heless be a dequately as sessed thr ough a ra ting sca le of

nominal valu es, to whi ch ind i cat ive a lphabe t i c values were at t a che d ,

such as :

Excellent

A

Good

B

Mediocr e

c
Poo r

D

Ferrairo (198 1 : 175 ) argues tha t such a device , k no wn as a "s emant i c

dif'fe r en t ial s cal e " and wide ly u sed in i nf ormat ion polls, mar ke t ing

a na l yses, behav iour a l s t udi es , a n d e ven in s ome t our i st st udies,

does not i mpl y t ha t an attract ion wi th exce l l e n t access is f our

times bett er t han a n attract ion wi t h poor access . It merely

expres s es a c omparat i ve eval uat ion ba sed on reasona ble and commonl y

accepted j udgements . I t does not pr ovide an exac t measuremen t o r

i nd i cate a speci f ic quant ity , e v e n when act ua l number s are

introduced (1, 2, 3 , 4 ins t ead of A,B , C,D l .
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Table 3. 2 s hows a n ext ract f r om the qu estionnaire o n how the

coefficient o f tourist suppl y wa s to be r inge d by the res ponden t s.

The r espondents we r e ask ed to a s s ess , by r i ngi ng appropriate

letters, the de g r e e of seasona l i t y length , pe riod and

accessibility o f the feature s u bmi t t e d t o them, acc ording to their

experie nce a nd j udgement .

TABLE 3 .2 : EXTRACT FROM THE QUESTIONNAIRE SHOHI NG COEFFICIENTS OF

TOURI ST SUPPLY VARI ABLES

.
ATTRACTION SEASONALITY PERI OD ACCESSI BILITY

LENGTH

Empangeni t o Melmot h - scenic drive A BC D 1 2 3 4 A B C D

Empangeni to Mtuba tu ba - s ceni c dr i ve A d C D 1 -,
.3 " A B C Dc:

Zulu Kraal at Nkwaleni A B C D 1 2 3 4 A B C D

Nyala Game Ranch - game view r i de AB C D 1 2 3 4 A B C D

Umfolozi Game Reserve - game vi e....· r i de A B C D 1 2 3 4 A B C D

Umfolozi Game Res e r ve - sceni c count r ys i de AB C D 1 2 3 4 A B C D

Umfolozi Game Reserve - ga me watc hi ng I A B C D 1 2 3 4 A B C D

Since t hes e r atings were expr e s s e d on nomi na l s cales (excellent , good,

mediocr e , poo r ) , i t was then necessary t o conve r t them i nto numer i ca l

values before t h e y coul d be ave raged and then a gg regat ed into the

coe f fic ients o f l oca l s uppl y f o r t he va r i ous attractions .

The a ns wered que s tionnaires we r e t hen coded and l ogged i n t he

computer whi ch c a lcul at ed the r e sults of 77 respo ndents as s hown

in Appendix A. The numbers fo r e ach criter ion a re all expressed

a s pe r centages .

From the re s ul t s s hown i n Append i x A ea ch cri t erion was ra ted at

regul a r spaced i n t e r val of 4-3-2-1 in or der to g et t he final

coe ffi cien t o f t ourist supply (see Ta bl e 3.3 ) . Fo r mor e i nformat ion

regarding t he r a nki ng order , t h e r eader i s r eferre d to t he expl a nation

of t he evaluati on pr ocedure and t he numeri ca l rank i ng syst em

elaborat ely di s cus sed by Fer r ar i o ( 1981:17 5- 176) .
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~TTR~CTION oursrIOtlS VALUES Urt"IIHGIITED HEIGlrrm

18. Empan9en1 to Gtnglndlovu .. eeeru c d rive

19 . Ri chards Da y beach " _ter llport

. .

2 '0,00

2a 7 .67

254,33

251,67

270 ,00

265 , J3

277, Jl

JOS,,67

31 5, 0 0

270.33

2£)7" 67

ae t, J)

256, 67

209 ,,00

290,,33

3 12,,00

25 7 ,,0 0

219, 00

267, 00

249 , 67

2 37 ,61

259 , :..J

274,00

266 , )J

252, ))

276, 67

264 ,33

266, 61

250 , l)

. 25 1, 67

265, 61

269,JJ

94S

8'5

8 10

' 78

00'

746

'13

796

77 0

B 44

801

8"

B3'

9 11

es a

B22

'.9
'57

8)0

'0'
BOO

,,,

B'1

".
771

all

'55,.,
Boa
763

'55
1 BO

362

)18

322

326

,..
HS

209 .. 20 ) ..

258 ... 216 ...

259 .. 248 ..

354 ... 20 1 ..

355 .. 20 2 ..

2 6 ') • 221 +

2S6 ... 22:8 .. ] 2J

27 2 .. 295 • 2'36

:ill .. ..:l40 .. .]4 '

252 .. 236 .. 3Sl

36 4 • 250 .. 322

209 .. 2\4 .. 268

21] ) .. 216 .. 218

270 .. 236 .. 287

'5' • ,,7 • 277

246 .. 196 .. 211

275 ... 216 ... 279

28 2 + 2 25 + 356

:279 + 2\3 .. 3$ )

272 .. 196 .. 354

252 ... 213 .. 334

2 12 .. 217 .. 328

298 + 20 5 .. H 7

264 ... 224 .. 305

28 ) • 204 + 11]

ZJ 9 + 211 ... )0 2

244 + 214 + 291

265 + 209 .. 32]

289 • 203 + JI6

:lSa + 204 + JOI

252 + 218 ... 285

27 1 + 2" + 2'9 ]

OJ

OlD

017

0 2<

Il"

03S

045

0 53

059

0 "

0 73

000

08 7

094
0 10I

Ql08

Q1 \ S

012 2

01 29

0 136

0143

01 50

2 157

016.

0171

Qna

0185

01.2

0199

0206

Q213

02>:l

0'

00

0 1'

021

030

0 37

044

05 1

058

O.S

072

0'.
086

Q'l 3

QIOO

0\0 7

lJt1 4

.... 12 1

'01 128

"1 135

" 142

',,/ 149

~ 'S 6

' 16 ]

Q17a

t. In

0 184

0101

019a

· 0' 05
Q212

0119

Q '06

0 1 13

0120

gU7

0 1H

0 14 '

0 1

09
0 15

032

0 29

Q36

0 4J

0 50

Q57

0'4

0 11

Oln
Q204

0 78

OBS

09'
009

R1chuds Bay beach " bathinl]

Ri c hards 8ay qa.t:\e reserve - qUIlt w tchlnq

Rlchudl Day - bird vatchJn9 Que
Port Dunford o r Eai.k.hawini beach - b . thi nq , Q155

Port D\mtord o r Eai kh a win1 b each " tropical veq.l Q162

Htun&1nJ. umld4 z.1 la']OOQ .. vatu sport II 0'69

MtunUnJ umld • .d lagoon" a CI!lI\1 c trop1 cal .e<J. Q176

Uml.alu.1 nature r es erve" bhdlih \ Q181

I '0 100

N90Y_ ,9&llle reauve - game anI! bird WAtching I. 0211

H90 ye g.... rae.ne - .cmla dd.,.. Q218

11Dlldu.l Rlvor Valley Re"ort

Mtunz.1ni beacb - bathinq

HtunWU b~j:b ~ water . aport.

tna el enl Nature Res erve " bi rdl ito

Umfolo z1 94.00 reserve - 901mB watching

Ulllt'olazl g a1ll0 reserve - seeue count rysi d e

Hl uhlu wo 9 a.m e r ee erve 9 4l11 e vatchln g

HIuhl u wo qame r eaerve - 93,;1 6 .1ev ride

.

St Lucl . beach/lagoon - ~athln9 II'

E:t:\p&l'l l)tnl town c cnere - shoppt nl) , nrol linq

Rich.rds Day t o Yn c ent r e ~ shopping , s trolling

St Lu c l a l. a <JUO" - .:Jc =Uc trnplca1. v e<j'ortat1on

QnpanqMl to ttelJnoth - s c enre driv e

r:mpanqenl to Htuh.tuba - 8Cen1C drive

Zulu ~ra _l a t Nkwa1 en1

Ny _La Caae RAnch - g~e vi~ ride

u ...t olo d. 94me res e rv e - g",a e vi_ ride

St Lucia - secede launch trip. e.et UHy

20.

2',

2l.

2J.

24.

25 .

26.

27.

28.

'6.
17.

29.

5.

1!..

10. se Luc:ia J\.quat.lc birdlite

11 . S t Luci a Pa~ • IoIatchinq hippo.

12.

13.

'4.

30.

31.

32.'

c,

'.
B.

O.

1.

2.
a,

••

li\,...

~



- 36 -

Re f erri ng to Table 3 .3 one not ice s t hat t he coefficient of t ou rist

supply i n Empangeni - Richar ds Bay Complex is l ike l y t o range high

due to prominent t ouri s t charac t e r i stics such as favourable

c l imatic conditions ; ava ilabi l i ty o f world f a mous game r eserves ;

its situation near the sea which provides water sports and beache s ;

and i ts possession of a numbe r o f perennia l dams a nd rivers

besides i ts beaut i f ul sce nery .

A r emar kabl e obse rvation in the t able of coe f f i c i e n t s of touris t

s upply is tha t shopping and s t rol li ng at the t own c ent r es seem

to be t he main pre- occupat i ons o f" Af"ri cans in the area (315, 00 at

Ri chards Bay a nd 305, 67 at Emparigerrl , ) The fact that the second

highes t coefficient of local s upply i s "Zulu Kraal at Nkllal eni "

denotes that Africans a re still a dheri ng steadfastly to their

t raditi ons and c ustoms. This f act wi ll be discussed i n dept h at

t he i nterpretational s t age i n the next chapter .

Another obse rva t i o n fr om the Ta b l e 3. 3 i s tha t one can furthe r mo r e

ca tegori es the featur es in to the groups of high- coeffic ient

att r acti ons and those wit h t he l owe s t coeff ic i e n t s . The first

grou p coul d be the first to p ten f ea t ures (Table 3 . 4) :

TABLE 3. 4 : ATTRACTIONS ,lITH HI GH COEFFI CIENTS OF TOURIST SUPPLY

CODE ATTRACTION TOURIST SUPPLY
NO . COEFFICIENT

16 Ri cha r ds Bay t own centre - shoppi ng & s t r o l l i ng 315 , 0 0

03 Zul u Kraal a t Nkwaleni - tradition & c ulture 312, 0 0

15 Empa ng e n i t own centre - s ho ppi ng & str o l l ing 305,67

18 Empange n i to Gi ngindlovu - s c e ni c drive 287 , 67

11 St . Luc i a Par k - watc hing h ippos 287 , 6 7

19 Richard s Bay beach - water s por t 281 , 3 3

02 Empa ngeni t o Mtubat uba - sce nic dr ive 280 , 3 3

05 Umfo lozi Game Reser ve - game view ride 279 , 0 0

17 St Luc i a l a goon - scenic tropi cal vegetation 278,33

23 Port Durnford /Esikhawini be ach - ba t hi n g 276 ,67
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Some reference to some of the features in Table 3 .4 has been made i n the

above paragraph , so f'u r t her discussion f or each fea ture wi ll be dea l t

wi th i n t he enxt chapter. Table 3.5 depicts features with l ow

coeff'icient of tourist supply.

TABLE 3 .5 ATTRACTI ONS WITH LOW COEFFI CI ENT OF TOURIST SUPPLY

CODE ATTRACTION COEFFICI ENT
NO. OF TOUR IST

SUPPLY

0 1 Empangeni t o Melmoth - sceni c drive 25 9 ,33

04 Nyala Game Ranch - game vi ew r i d e 25 7 ,00

09 Hluhl uwe Game Reserve - game view r ide 256 ,67

30 Umlalazi River Valley Resor t - r esort ing 254 ,33

27 Umlala zi Nature Reserve - bird l i f e 251 ,67

31 Ngoye Nature R8Sp.rve - ~ame \0-1a t c hing 25 1 , 67

22 Richards Bay - bi rd watching 252 ,33

26 Mtunzini Umlalazi Lagoon - s c e n i c tropical v e ge t a t i on 250 ,33

07 Umfol ozi Ga me REser ve . sceni c countryside 248,67

08 Hl uhl uwe Game Reserve - game wa t ching 237 , 67

A clos er look at Table 3 .5 reveals t hat the features lis t ed can be

construed as inaccess i ble , "rest r i c t ed " (Magi , 1986 : 24 9 ) or uni dentified

as tourist or recreational features . Umlalazi River Valley Resort,

for e xampl e, is still pr ohi bi t ed f or us e by Non- Whi t e tour i sts or

r ecreationi s t s. Nya la Game Ranch i s e i t her not known (unidenti f i e d )

or inaccessi ble or both . Sceni c c o unt r ys i des and s c enic t ro pical

vegetati on do not rec e i ve hig." priorities among Bla c k a nd as a r esult

"are cha rac t er i z ed by a pr ogress i v e decrease or dis a ppearance"

(Magi, 1986: 264 ). More will be said about t hi s f act at t he interpretational

stage in the nex t cha pter .

Another coe f fi ci e n t t o be discussed i s the coe f f icient of t ouris t

demand which has be en us ed t o compute t he final number, t he index o f

t o urist potentia l .
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3.4 .2 The Coef'ficient o f Tourist Demand

The coef f i ci ent s o f tourist demand a r e computed from the four c r iteria

(admi ttance, i ntere st , frag il ity, po pula rity ) by us ing t he sane

method used t o ca lcu l a te t he coe f f ic i ents of t ourist s upply .

Table ;3.6 compri s es a l l t he coeffi c ients of tour is t demand . : -From

Table 3 . 6 one ca n e x t r ac t t he f i r st t en f ea t ur es wi t.h the highes t

coeffici en t s of tourist demand i n o r de r to ana lyse c ommon attributes

among them.

Table 3 .7 compr i ses these t en f eatur es :

TABLE 3 . 7 : ATTRACTIONS WITH HIGH COEFFICI ENTS OF TOURIST DEMAND

COEFFICI ENT
CODE ATTRACTI ON OF TOURIST
NO . DEMAND

23 Port Durnf ord / Esikhawini be a ch - bathi ng 234 , 2 5

07 Umfolozi Ga me Reserve - s ce n i c count r yside 232 , 5 0

14 St Luc i a bea ch/lagoon - ba th ing 225 , 25

09 Hluhl uwe gam e r eser ve - game view ride 224 , 25

2 0 Richa r ds Bay beach - ba t hi ng 22 4 ,00

15 Empangeni t own centr e - shop p i ng and str olling 222 , 7 5

05 Umfol ozi game r eserve - game view ride 220,2 5

12 St Luc i a es t ua r y - scenic launc h t r ips 2 19 ,25

10 St Luc i a - aqua t i c bi rdl ife 2 18 , 7 5

1 1 St Luc i a Park - watchi ng hi p po s 2 18 ,75

I t s hou l d be cl ear t o anyone examin i ng Table 3 . 7 tha t most of t he - f e a t ures

l i s t ed i nvol ve a c tive- par tici pa t i on f rom t he r ecreati onist s or tou r i s t s .

Most res ponde nt s (83%) prefer ba t h i ng at Es i khawi n i beach (see

Appe ndix A) .

To vis it some o f t he s e at trac tions , f o r exampl e Um f o lozi and Hluhluwe

g ame r e s er ves , t he t our ist woul d need fi nancial a nd transportational

f"a c ili t i es . The r e are, however, s ome politica l con s t ra ints i n s ome

o f" t hese f ea t ur e s l i ke bat hi ng a t Ri char ds Bay beac h which i s s t i ll

prohibi t ed to Blacks . f:agi (1986 : 248 ) argues Blacks "would like

t o v i s it all the quality recreat i on a r eas and fa c il ities pending



'fABLE 3.6 COEFFICIElOT OF TOUIUST DEHAND TOURIST .1~?::'~u.. )

0>
M

ATTP.AC7IOl; QUE 5 TID 1; 5 ViLUL:S Wrl::IGl-!I'EO WEIGHTED

1. Ecpan9 cni, U;) :~cl.tlOth - scearc c.dve 2' Q5 :.:.!6 :17 256 • '64 • 222 • 202 0 B4' 211,00

2. ::i:::lpangc:u. ~o :~tub<l~uba - cc caj,c drive Q11 Q12 Q13 Q1G 267 • 179 • 2'6 • 20' · B66 216,50

a, zulu l~ra..::U. ;:.~ H!:walcni Q18 Q" ~20 ";;21 251 + 227 + 2U6 • 206 0 B90 222.50

4. Nyala Ga:::1e zanch .. game vi~ ride Q25 Q26 Q27 ~28 17. • 229 • 191 • '90 ~ 7B' 197,2S

5. Umfoloti gat!l8 reserve - ""ame view ride Qn Q33 Q34 ~35 256 • 236 • 'B7 • 202 - BB' 220.2S

6. Umfolozi game reserve - game watching .;;'39 Q4D 1",41 V.:. 2 22' • 234 + 186 • 229 · 870 217,50

7. UI:1folozi ~e r'es crve-e scenrc countryside Q46 Q47 Q48 :'2.;9 272 • 214 • 203 • 22' · 930 232,50

B. Hluhluwe qarae reserve .. game watching Q53 Q54 QS5 ;d56 249 • 222 • 188 • 2,2 · 871 217,75

9. f11uhluwe game r-escrve> game vie'<ol ride Q60 Q61 Q62 Q63 259 • 228 + '94 • 216 - "a97 224,25

10. St Lucia ~tic birdlife Q67 Q68 Q6. ~70 270 • 219 + 195 • 191 0 B75 218,75

11. St Lucia Park - watching hippos QJ< Q75 Q76 Q77 250 • 252 • 175 • '9B - 875 218,75

12. St Lucia .. scenic launch trips estuary QB'i Q82 QB3 Q34 263 • 233 • 189 + 192 - B77 219,25

13. U1selc:l.i t.atu r e Reserve" birdlife Qaf! Q89 Q90 Q91 285 • 194 + '00 + '6B · 827 206,75

14. St Lucia bcachj1agoon .. bathing Q'l5 Q96 Q97 Q'l8 275 • 22' + '61 • 244 · 90' 225,25

15. Empangeni town centre .. shopping , strolling Ql02 Ql03 Ql04 Ql05 278 + 199 • '157 • 257 · 891 222,75

'6. Richards Bay town cent r e .. shopping" strolling Ql09 Ql10 Ql11 Q112 2B2 • 193 • 155 + 233 - 863 215,75

'7. St Lucia lagoon - scenic tropic~l vegetation Q116 Ql17 Q\ 19 Q119 274 + >S" • 205 + '96 0 B33 208,25

lB. Emp&ngeni to G1.ng"indlovu .. IOCeniC drive Ql:t3 1.2124 0125 Q126 27' • '5' • 190 • 179 - 799 199,75

'9. Richards Bay Leach .. water sport Q 1:;0 Q131 Q132 Q133 2.5 • 205 + 197 • 2'2 - 67. 219,75

20. Richards Bay beach .. bathing QD? QI38 Q139 Q140 247 • 220 + 202 • 227 - 89. 224,00

2,. Richards Day game reserve" gillle watching QH4 QI45 Q146 QI47 252 • 219 + 176 • 185 - 832 206,00

22. Richards Day .. bird watching Q1St 0152 Q153 Q154 259 • 138 • '9 I • 190 · 838 209,50

23. Port Dunford or Esikhawini beach" bathing QISB Q159 Q16D Q161 280 • 222 • 203 • 232 · 937 234,25-24. Part Dunford or Esikhawini beach .. tropical veg. Q16S Q166 Q167 Q168 272 • 194 • 190 + 193 · 849 212,25

25. Mtunz.1ni Unlalaz.i lagoon .. W<lter sport IJp2 Q17J Q174 Q175 2.7 • '93 • 177 • 172 - B09 202.25

26. Mtunzini tblalazi. lagoon - scenic tropica.l vega Qln Q180 Q181 Q182 2.2 • 192 • 202 + 178 - 834 206.50

27. Umlalazi nature reserve" birdlife Q1&6 Q187 Q'88 Q189 253 • 198 + 217 • 164 · 832 209.00

28. Mtunzini beach .. bathing Ql'iJ Q194 Q195 Q196 263 • 223 • 191 • 219 · 896 224.00

29. Htunzini beach - water sport Q200 Q201 Q202 Q203 254 • 193 • 186 + 191 · 824 206.00

30. Umlol.zi i\iver Volley Resort Q207 Q208 Q209 Q210 268 + 184 + 224 + 178 • 854 213,50

31. Ngoye game reserve '- game and b1rd watching 12214 Q215 Q2,6 Q217 25~ + 193 + 200 + 202 • 8~1 212.1S
32. "goy. game reserve" scenic drive Q221 Q22.2 Q223 Q224 266 169 • 179 + 162 776 194,00+ ·
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the availa bil i t y o f resources , and r emoval of f i nanc i al and

admini stra tive c onstraints. "

More would be said about Black tourist aspirations i n the next

cha pter. I t is inp:lrta.~t at t h i s stage t o l ook at t he combi na ti on

of the t wo coefficient s I the coe f f ic ient of t ourist supply an d the

coefficient o f t ou r i s t demand) t o form t he index of t our ist

potent i al.

3. 4.3 The I ndex of Tour i s t Potentia l

Matching of the s upply and the demand fo r t ouri st potential i s n o

simple equation. A variety of s ources from with in and outs i de a

country are gener at i ng a growi ng dema nd for a variety of racili ties

and both supply a nd demand are changing in time (Burkart and

Medlik,1 974 ) .

, Nevertheless , the r e sult s of the a bove t wo coeff i c ients , name l y

the coefficient of t our ist su pply and the coeffi cient of tour i s t

demand , were used t o compute the f i nal index o f t ou r ist potent i a l .

By applyi ng thi s procedure on t he t wo coeff ic ien t s , the r esearcher

was · a ble to obtai n 32 ind ices of t ouris t potential as shown in

Table 3.8. The se i ndices became nar r owly sp r ead, from a min imum

o r 194,00 t o a maximum of 263 , 48 . Se e Table 3 .9 f o r a merit list of

the indices.

Fur t he rmor e , t he indi ces are eve n l y prea d exce p t t he lowest index

( 194, 00 ) whic h i s proportionat e ly e xpanded from the rest . This

difference i n t our i s t value will become more clearly evi dent in

c ha p t er 4 and wil l be taken i nto ac cou nt for a more meaningful

c omparis on among other attractions .

I t i s interesting t o see what t he features are t hat have t he best

t ourist pot ential. A quick l ook through t he l is t on Tabl e 3.8

confirms s ome wid espread opini ons o f t he African t ouris t pot ent i a l i t i e s

but also produc es s ome r emarka ble sur prises whi ch will be di sc us s ed

in greate r depth i n t he next cha pter . Thes e va lues, however ,



TAOLf; 3 .0 IUDEX OF T OURIST POT ENTI AL

ATTRAcTIon
OJEfFICID.:f OF

TOURIST SUP PLY

A

ro;::FFIC IEJII' Of'
TOU7.IS7 DE:W;o

B

nwc,

T

0;' TCU:"J£'I' PO'!'orr It.LJT. x a
0: --;00

03 z ulu Kraal at m cwalftli

0 4 Nyal.. Game Ranc h - g_lrI o vi_ ri d e

0'
. 2

En{lanqaU. to 1 ~ e.lll'Oth - .cenle dri v e

E:lz:p&n9 en.i to I:tubatub.. - .cen lc drive

259.31

200.33

312,00

257,00

2 11, 0 0

2 16 ,56

222 , 50

197, 2 S

233,92

246,36

2 6 3, 4 8

225,1 S

15 ~an9eni toUl centre ... ' hopping ' st ro l l1 nq

16 Rich ards B a y to..... C e-r'lt.ro - .hopp! nq " .. trol l in9

17 S t Lucia 1a900n - scenic t rop i cal v lege t it1 0n

18 £r.>pa n<;> cn i to Ginqi.n dlov ll - a c eni c driv~
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reflect the result of a systema ti c a nal ysis of the main tourist

att r a c t i ons at t he Empangeni- Richards Bay Complex . As such,

they represent an ob jecti ve as sessment of t he potential for

t ourism of each r e s o ur ce on t he 1 is t ,

3.5 CONCLUSION

This chapter has provided a broad outline of how the r esults of the

tourist supply and t our i s t demand were ca lculated and how these

coef ficients were computed to ob ta i n the final i nd ices of touris t

potential. The way in whi ch t hese ind i ces can be interpreted is a

matt er for discussi on in t he next c ha pter . A whole r ange of t hes e

indices are used t o determine how policies regarding t ouri sm among

Blacks esp ec i a ll y at t he Empangeni -Ri c hards Bay Compl ex can be

f'or-nu.Lat. ed , Planners of t ourism c a n do little to promote greater

utilizat i on and conservation of t o u r ist attractions without car e f'u l

assessment and eva l uation of these a tt r act i ons with reference to the

standard of acceptabil ity and behaviour of the potential African

tourists t hemse l v e s .



CHAPTER 4

I NTERPRETATION OF DATA

4. 1 I NTRODUCTION

The resul ts and analysis of the previous chapters provided a basis

f or considering some interpretations and conclusions about t he

African t ou r i s t potential in the Empangeni-Richards Bay Complex .

The emerging interpretation of the findings in this chapter

seeks t o reveal t he bal ance o r the imbalance between the demand

and supply of tour ist resources as apprehended by Afr i cans

residing in Empangeni-Richards Bay Complex.

Some of the remarks made during the pr evi ous chapters have al r ea d y

highl ighted the fa ct that Africans, especially those interviewed

f or t hi s study, do not adequately use or vi s i t the t ouris t

a t t ractions. If t his is the case then, what measures should be

. adopted to promote great er utilization and conservation of tourist

resources? It is t he aim of this chr pter, t heref ore, t o present

a s cientific interpretation of the tour i s t potentiali t y of Africans

inhabi ting the Empangeni-Richards Bay Complex.

4.2 I NTERPRETATION

All t he attractions are now duly a ssessed , weighted, and ranked

in t he final list (Table 3. 8). Its compos i t i o n highlights the

32 attractions representing an objective assessment of the

potent i a l f or tour ism of each resource on the list.

4.2.1 Awareness of the Tourist Attraction cont r i bu t e s to its

Utilization

In t his study an attraction ranks hi gh on the list if i t is

l ocally available and has a very high demand from the potential

t ourists. However , some survey responses (Butler-Adam, 1981;

Ferrairo, 1981; Magi ,1 986) reflect that some Blacks are not aware

of t he existences of some of the a ttractions. For example,

Zulu Kraal at Nkwaleni, Nyala Game Ranch, Enseleni Nature Res er v e
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an d St. Lucia Park wer e among those featur e s not known or not

even heard of by some respondents . Magi (1986 : 24 4) argues

t hat "awareness implies tha t if people do not know t hat somethi ng

exists the n the y wi ll obvious l y not bother t o g o to s ee i t ."

He fu rthermore quotes Mercer (1977); an d Ti nsley a nd Kas s (1978 )

that theory states that peopl e pa ssing or coming t o know of a

leisure a rea or facility tha t has all the attr i butes of quality ,

ac cessibili ty, beauty, openne s s a nd safety, will be more likely

patroniz ed than others tha t hav e negat ive a ttribut es. Since

this s i tuation also exists in the s t udy a r ea , the implication

t her efore, is that, there is a dire need for the initiation of

touri st awa r e ness campaigns among the Blacks in the Ecpangeni ­

Richards Bay Complex.

4.2.2 Aspiration of African Potential Tourists

A rema r ka bl e fact depicted on Table 3.8 is that all t he features

lis t ed, e xcept Ngoye Forest Reserve, have touris t coeffic ients

of above 200. These above-average coeffi cient va l ues can be

construed as e vidence that Blacks aspire t o utilize t ourist

r esources. These in fact include tourist components or facili ties

such a s finance, transport, awareness campaigns, and f r ee time,

necessa r i l y available. This fact is evidenced by t he study

conducted by Magi on Black recreation perception in the Natal

North- Coa s t a l Regi on "hich revealed that Bl acks "li ke t o visit

all the quality recreat ion areas and facilities pendi ng the

availability of re sources, and removal of financial and

admi nistrative constraints " (1986 :248). Wi th this consideration

in mind, it is obvious to view the pending socio-economic change s

as conduc i ve to increase demand for utilization of t ourist

resources by Africans. In this connection, therefore, t he

touris t aspiration of Afr i cans needs i mmediate c onsideration by

tourist management and planning bodies in South Africa.

The Ngoye Forest Reserve, on the other hand, r eceived a below

average index (194,00). Magi (1986) contends that natural

recreation places such as Ngoye Forest, St. Lucia Park, and

Steinbank Nature Reserve are characterised by progressive
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decrease in preference for game parks which actually depend on

the an i mal s and wilderness habitat t o be viable. Hevever ,

deterioration of the Ngoye rorest Reserve could also be viewed

as mismanagement on the part of the management body concerned.

For exampl e , the reserve is not properly fenced, patrolled and

maintained. As such, very f'ew respondents (8%) in this study

regard it as a nature or game reserve.

4.2.3 Cultural Dimension of African Potential Tourists

At the top of the list in Table 3.9, ranked features which involve

ac tive participation by tourists include those such as shopping,

strolling, bathing, and scenic trips. The top value (263,~3)

belongs to "Zulu Kraal at Nkwaleni", attraction No.3. An

attraction like this one which involves cultural aspect of a

people tends to appeal most as a tourist or recreational feature.

"This can be explained by the existing notion that urban people

have lost touch with day to day traditi onal lif'e patterns and

are theref'ore reminiscing the past" (Magi, 1986:279) . The latter

i s supported by the fact that i n the sample of' this study 63

percent of' the respondents were urban residents. However,

research in general reveals that cul ture among Blacks, whether

urban or rural, still plays an important role in their life.

4.2.4 Urban Tourist Attractions favoured by Potential Tourists

Also near the top of the list are features concerning urban

tourist attractions: "Empangeni town centre - shopping and

strolling," attraction No.16. Shopping and strolling form the

cai n pre-occupation of Africans during their leisure time.

It is also interesting to note that due to adequate pub.Lie

transport means to the town centres (tourist supply coefficients

of 305,67 and 315,00 - see Table 3.9) there appears t o be no

difficul ty in travelling between residential areas and the

town centres. One should, however, be able to draw a clear

distinction between shopping and strolling at town centres

which is part of a recreational experience rather than a

tourist undertaking. Shopping and strolling in this case could
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be r egarded as falli ng under tourism i f the recreationist s

have trave l l e d l ong di stanc e s and will s kip at l east a day

f rom home.

4.2.5 The Beach as a Tourist Attraction

The first beach to appear on the list, attraction Number 23,

"Port Durnford or Esikhawini Beach - bathing" ranked the 4th

with a value of tourist potential of 254,58. The mai n reas ons

f or this f'eature to be ranked amongst the top could be that it

appeals to most local inland Af'ricans from Esikhawini who are

pr esumably originating from the non-coastal a reas !coef fi ci ent

of t ourists demand of 234,5), and it is one of the near est ,

easily-accessible feature (coefficient of tourist supply of

276,67. A number of respondents is aware of the existence of

Esikhawini beach and much has been referred to in t hi s chapter

about awareness factor, and need not be reiterated.

4.2.6 The Game Reserves as Tourist Attractions

The t wo tourist attractions, Umfolozi and Hluhluwe Game

Reserves which were ranked or perceived as the best of all

South African t our i st features in Ferrairo's (1981 ) study,

f ollow immediately the top four attractions in this study.

The reasons for their not being ranked highest in the list can

be attributed to their not being easily accessible to most

respondents. The lack of proper transport and finance facilities

among most Af'rican potential tourists interviewed is tantamount

to these attractions not to feature very high in the list.

However, the survey responses from recreation agencies suggested

t hat Blacks do not bother to visit natural recreation facilities

(Van der Wal andSt eyn,1981; Magi, 1986). !".agi ( 1986)~ thatBlack:sd

not vi s i t them because in reality t here are few r ecreation

areas used and created f or Blacks in South Africa. In addi tion

to this qualification recreation research in the Natal North-

Coast has established that, in general, fewer Blacks as compa r e d

to Whites spend much of their time Visiting natural recreation

areas (Magi, 1986). Blacks in this study, however, have been

found to be under-utilizing the tourist resources. The latter
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stems from the fact that tourist demand is less than tourist

supply. More will be said about this point in paragraph 4.3.

4.2.7 The Other Tourist Attractions

Gradually, down the list, attractions of other categories

begin to appear, f'ron scenic drives, game watching, bird

watching to scenic tropical vegetation. It is worth noting

that among these African respondents scenic tropical

vegetation, as a tourist feature, is not favoured by the

ma jority (Table 3.6). Reasons for low attainment of t he

tropical vegetation could be that most respondents view

vegetation as simply the "veld."

Money - dema ndi ng features like scenic drives (Numbers 02, 01,

18) and water sport (Number 25) receive average or tela;: average

tourist indices. What would be interesting to note is the

question: What would the recreation situation be like if there

was general socia-economic equality among different ethnic

groups (Magi,1986)1 The answer to this question, if directed

to tourism, would be indicated by an increase in the utilization

of tourist >r e s ources . Support for this argument is found in the

fact that most Africans are willing to visit tourist features

on condition suitable facilities are made available (Hugo, 1974 ;

Steyn, 1978; Magi, 1986) . Theory shows that as socia-economic

status of a people rises, the recreational aspiration will

increase too.

At the bottom of the list (see Table 3.9) are the game ranches,

lagoons and the most inaccessible tourist spots which need

advance booking and are often highly patronized by White

tourists.

The list is extremely interesting in itself but represents

an initial step towards the final analysis of the tourist

patterns in the study area. Attention is now focussed on the

map of the Empangeni-Richards Bay Complex depicting the tourist

mobility pattern.
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4.3 A PROFILE OF TOURIST MOBI LI TY PATTERN

The map drawn (Fig. 4. 1), shows a swmnarized t ouri st mobili ty

pattern at the Empangeni-Hichards Bay Complex. The access routes

drawn on t h e map fo llow t he national and district r outes

commonly used by tourists in the Empangeni-Richards Bay Compl ex .

Of i mmedia te impor tance i s that the map depicts a relatively

well-spread distribution of attractions all over the study area,

often following road lines or r iver valleys. The i mplicat io n

f or t his location of tourist attractions may be that the most

favourable location of tour i s t features is next to well

developed transportational infrastructure. Since t ourism by

defini tion, involves the movement of people from their places

of permanent r esidence to new locations, this implies that

decisions made in one l ocation have implications f or other places

whi ch may be far r emoved fro:n the locations in which deci si ons

are made (Mathieson and Wall, 1982) •

The second remarkable characteristic of the pattern is that most

tour i s t s tend to move from urban areas like Empangeni , Richar ds

Bay and from their surrounding Black locations to rural areas.

I'a t hi eson and Wall (1982) further argue that the homes of nos t,

t ourists, the head offices of most hotel chains and transportation

companies are in the n:ajor cities of the developed world. In

this study 65 percent of the respondents reside in the ur ban

areas . Because of the concentration of tourist decision-caking

in t he large cities, some authors view tourism as involving

metropolitan demands being met by peripheral supply and t o suggest

that the core-periphery concept could be of utility in tourist

studies (Britton,1980 ). However, not all tourism i s of the

ce ntre-periphery t ype. In ract this study has revealed t hat

83 percent or the African potential tourists regard towns as

ma jor resources of tourists and are important destinati ons i n

their own rights. Most big cities in South Africa are

multifa c e t e d tourist attractions. They possess a wide range of

facili ties, including museums. art galleries, theatres, cinemas,

restaurants, specialized shopping facilities, public buildings ,
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s por t s s t a d i ums and parks . Wal l and Si nnott (1980) contend t ha t

cities are foci of r oad, rail, and air transport network which

chann e l travellers i n thei r directions, and the transpor tat i on

and accommodation infrastructure which is required for the

func tioning of any city i s also necessary f or touris m.

The map of Empangeni-Ri chard s Bay Coep.lex (Fig. 1.1) displays

t he pr edomi ne nc e of hig!} values of tourist potential sports

around the centre of the Comp.l.ex , The implication is t hat the

"agglomeration princ i pl e" a p plies also t o the t ourist trade:

t he grea t e r the variety of supply concentrated in one area, the

more the demand i s s timulated. "Tourist circui ts t end t o follow

closely these geographical clusterings of attractions, which,

ult imat e l y , influence th e whole t our is t imag e of t he area"

(Ferrario, 1981 :57).

The only individual cell wi t h high t ourist potential is the

"Zulu Kraal at Nkwaleni" (index of 263 , 48 ) . Another individual

cell , but with low t ouris t potential, i s "Nyala Game Ranch"

(index of 225,15 ). The two attractions are privately-owned.

The forme r is owned by Graham Stewar t of Nkwa l e ni and the latte r

by the Scott-Barnes family .

Having seen the mobility patterns of the tourists a t t he

Empangeni-Richards Bay Complex, we now examine the t endency of

the t wo coefficients, namel y the coefficient of tourist supply

and the coefficient of t our i s t demand , as to how they cor rel a t e

using statistical r egression.

4 •4 REGRESSI ON OF COEFFI CIENT OF TOURIST SUPPLY AND TOURIST DEMAND

In or de r to observe the cor r e l a t i on between the coeffic ients of

t ourist supply and t ouris t d emand regression graphs are drawn

(Fig. 4 .2 and 4.3) . The Figure 4.2 depicts the a ctual graph but

seeing that the points ar e concentrated at t he far right upper

corn er a nd reading is more difficult, a close-focus graph on

t he cluster of points (Fig . 4. 3) is t hen drawn.
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FIGURE 4.3 • REGRESSION OF COEFFICIENTS OF TOURIST•
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A cl oser look at the graph shows t hat t he slope of the regression

line rises from left t o right and this gradient implies a

positive correlation of the points. The correlation is moderate

too high because of some dots that appear to lie very close to

t he regr es s ion line (high correlation) and others lie a little

further to the line (moderate correlation).

It can be deduced, therefore, that ' there exists a good relationship

be tween the supply of t our i s t attractions and t he demand by

potential tourists of these attractions.

The general implication drawn from this correlation, therefore,

is t hat the tourist aspiration of Africans in the Empangeni­

Richards Bay Complex should be viewed as positive but, as it

will be proved in paragraph 4.5. Africans still need mot i vation

to utilize reasonably the tourist resources. Attention is now

drawn to this discrepancy between the .supp.l y and demand of

tourist resources.

4.5 SUPPLY AND DEMAND OF TOURIST ATTRACTIONS AT EMPANGENI-RICHARDS

BAY COMPLEX

The Figur e 4.4 depicts t he eight categories representing 32

tourist attractions at Empangeni-Richards Bay Complex.

The most striking feature about these attractions is that thei r

supply to potential t ourists is greater than their demand.

This discrepancy can be attributed to the lack of intensive

interest on the part of African potential tourists, the attitudes

of Black and White population towards utilization of local

t ourist resources, the size of" the attractions , the relatively

low prevailing socio-economic status of Blacks, the cultural

di mension of Blacks, t he lack of tourist motivation programmes

for Blacks, and the uncertain political conditions prevailing in

South Africa . These socio-cultural aspects of the local

population should be taken into consideration in planning tour i s m

projects.
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Demand and s u pply influences or the t ourist resources at

Empangeni-Ri c hards Bay Compl e x r eflect a va rie ty of fac t ors as

shown in Fig. 4 . 5 . The fac t o rs i nclude economi c , transpor tational,

technical , pol i t ical, physica l , ecological and others not listed

in the figure .

Between the demand condi tions and t he suppl y conditi ons l i e t he

pot ential tourist' s own behav i our a l response which i s governed

by his perception. socio-economic status and the political

aspect administering the t ourist attraction.

I n ass es s ing the impacts or demand and supply or tour ist attractions

in t he Empangeni-Ri chards Bay Complex. i t was revealed that t he

. suppl y is greater than the demand. Measures, therefore , to

i mproving the tourist demand among Africans are dealt with i n

the nex t and f'Lnal. chapter.

Let us now consider how the h ypotheses formulated ire chapter 1

have come to be after the analysis procedures have been addressed.

4 . 6 HYPOTHESES

This study. as it was of t en r-e a t.er-Lated , seeks me r e l y t o evalua t e

tour i s t resources mostly favoured by pot ent i a l Arrican t ouri sts.

the hypo t he s e s formula ted in paragraph 1.3.3 were included as a

matter of ract . The hypot he s e s are now reviewed:

(L) .It is hypothesized that t he higher the socio-economic

status of r esponden t s , the more wi ll be the tourist

po t e n t i a li ty among Africans. This hypothesis is accepted

in rulI.

The study revealed that among the respondents interviewed ,

those who own pri va t e vehicles (38 percent) are the most

potential tourists. Car-ownership is used as a measure

to indicate a higher socio-economic status.
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FACTORS GOVERNING DEMAND-SUPPLY CONDITIONS
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(ii) It is hypothesized that Africans, provided with necessary

tourist facilities and education, will utilize the tourist

resources to the fullest without harming the ecological

balance. The specific contentions of this hypothesis are

accepted in general. This is so despi te the fa ct that

no specific ecological analysis has been undertaken in

chapter 3.

The results of this study shows that Africans do not

participate fully in tourist pursuits. The main reasons

for their inactiveness being the lack of necessary

facili ties like transport, finance, administrative

restriction, and knowledge about some tourist resources.

(iii) It is hypothesized that Africans need knowledge of tour i s t

attractions and some motivation to utilize tourist

resources reasonably. This hypothesi s is accepted.

Awareness program:nes about tourist resources are needed

to promote meaningful utilization of tourist resources,

since the study has revealed ignorance of Africans of

some tourist resources.

The above hypotheses have been duly tested in this study.

The tests reveal that Africans aspire to engage themselves

in tourist pursuits, .ou t due to the lack of tourist

facili ties, are unable to realise their full tourist

potential. Of immediate importance revealed by the tests

is that Africans should be educated about tourist resources.

The implication drawn from the results of the tests is

that necessary tourist facilities and awareness programmes

are needed to promote meaningful utilization of tourist

resources.
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4.7 CONCLUSION

In conc l ud i ng t his chapt e r , the evaluation and i nterpr et ation of

Afr i can tourist potentiality can be s ummarized by referring to

Figure 4.4 whereby i t is emphasized that Africans do not utilize

the resources situated at reasonable distances f'r-om them.

Despite the f'ac t t hat some constraints like transport,

soci o- e conomi c sta t us, statutory res trictions and the like, are

the main stumbling blocks; Af'ricans themselves lack intrinsic

i nterest and motivation on their part. Necessary motivati onal

policies are needed to boost their participation in t he t our i st

scene . When one visits the tourist or recreation areas, one is

appalled ' by small numbers of' Afr.icans touring such spots as

against large numbers of Whit.es ,

It is the aiM of the next cna p t.e r- ~'j PL~':. ro....·.l r .:: !: :lro~ r -eccmnenda tions

and possible policies that can be foll owed to boost the l ow

i nter es t of' recreational resource utilization among Africans.



CHAPTER 5

FINAL CONSIDERATIONS

5. 1 INTRODUCTION

The main object of this research project, ~s stated at the

beginning of the study, was to evaluate the tourist potential

for Africans in the Empangeni-Richards Bay Complex. The study

was completed with a full list of tourist resources (Table 3.8)

within the area and a definition of their individual and compounded

tourist values.

As a result, the most important tourist assets in the area, as

defined by Africans, have been identified, classified and

evaluated. Also, the geographical patterns of all the resources

have been identified by establishing areas with the most defined

tourist potential (see Table 3.8). The series of data,

therefore, represent the conclusion of the whole operation.

At this stage, however, the researcher would like to add some

personal considerations that have developed through his working

on this project. These considerations summarise the most

indicative results of the whole complex operation and outline

suggestions and r-econmendat.Loris' derived from a comprehensive

interpretation of the data. They are presented here mainly

as a contribution toward formulation of a policy of tourist

development.

5.2 FIRST CONSIDERATION PHYSICAL DEVELOPMENT

The most remarkable discovery in the study is that Africans are

willing to utilize or visit the tourist resources. There is no

doubt about the clear predominance of tourist interest and

preferences. Using the data found in Table 3 .6 (Coefficients

of Tourist Demand) the researcher was able to evaluate the

tourist attractions according to the preferences of the

respondents. Figure 5.1 represents the map depicting the preferences
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or a ppeal va l ues . The number in t he ring stands f or t he

appea l order of merit for each attraction.

Fr om the study i t was discovered that the natural asse t s of t he

area , i ts natur e r eserves, its game parks, its s c eni c lands capes,

pl us i ts coastline and s ea , a ppea r t o offer a more secure basi s

for t ourist expansion. Game parks appear to attract more

people (92 percent of r e spondent s) , therefor e , a well-managed

game pa rk or nature reser ve will f eature wel l for t ourist

deve lopmen t .

It was also noted that a t t r a c t i ons representing African life,

f or exam pl e the "Zulu Kr aa l " seem to be most a ppreciable eve n

to the Af r icans themselves . It is advisabl e , therefor e , t o

improve on local t raditions by establishing and developi ng

histor ical si t es like, f or example, building a monument at

Esikhawini - "esikhaleni seNkosi" (at the passage of the King)

on t he spot where King Cetshwa yo made an exist. A number of

monument s could be establ i s hed and devel oped in t he study area

which is e ndowed with rich historica l and tra d i t ional heri tage.

It is c omme nda bl e that t he KwaZulu Government has established

the KwaZulu Tourist and Monument Committee to look at this matter.

Fer rario (1981 :86) vi v1 dly s tresses on the importance of traditi o nal

t ourist dev e l opment as f ollows :

•The authent icity and the vitali t y of his t or i c
traditions , local arts, and other cu l, tural
aspects are all assets that improve and enhance
the tourist of f e r . They shoul d be protected.
encouraged, and intelligently utilized through
a plan of l ocal tourist development.'

The pr esent s uccess of "Zul u Kraal" a t Nkwal eni Valley can be

regar de d as an example to be emulated by other White or Black

i ndividuals or groups to establish such "kraal" in various areas

of the Complex.
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The shopping centres in towns, as we have seen in the previous

chapters, represent the most frequently visited tourist

resources. Again, one should refer to the "Agglomeration

Principle." In order to develop a successful shopping centre,

it is not enough to bring a sufficiently large number of different

shops together. It requires the presence of a leading "anchor"

store, with sufficient drive and potential to ensure a basic

flow of cus tomers (Ferrario, 1981) .

Beaches and the sea also featured very well in this study.

Infrastructural development of beaches used by Africans has received

very little or no attention from the tourist planning and

management bodies. Blacks should be consulted when development

plans four tourist resources are undertaken.

To conclude this paragraph, the suggested tourist theme "Nature +

African life + nature + shopping centres + beaches" points out

by itself quite clearly that type of policy and development

that are required. Let us look at the human development for the

African future tourists.

5.3 SECOND CONSIDERATION HUMAN DEVELOPMENT

Since tourism involves travelling and expenses, it is therefore

far beyond reach of the poor African potential tourists, less so

to more affluent African people. To the poor African, travelling

means going on foot, or in a crowded bus, to the next village

or town. In many cases they travel to attend a wedding, a

funeral, or some religious festival, but rarely is travelling

undertaken for pleasure. Equally important is the fact that

some tourist attractions like the Esikhawini beach lacks

recreational infrastructure like hotel amenities, electrification,

drainage facilities, security, refreshments and food. This

problem can be resolved by establishing tourism authorities and

tourist agencies to attempt to take over direct planning and

management of all infrastructure, social services, investments

in tourism superstructures, preservation of cultural heritage,
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and development of artistic creation necessary to tourism

devel opme n t .

The following are general recommendations necessary to increase

the demand for tourism among potential Black tourists:

(a ) Potential tourists should be presented with adequate

information with regard to tourist attractions and how they

can be used.

(b) National tourist offices should give incentives to tour

operators and travel agencies to distribute such material

to potential tourists.

(c) Appropriate training courses on tourism should be given

to taxi and bus operators and related transportation agencies.

(d) The local population should be assisted wi th the tourist

contact by educat inna.L programmes in schools and through

the media, designed to strengthen appreciation of the

accessible attractions.

(e) Local tourist officials, entrepreneurs, hotel managers,

shop owners should ' be assisted with the tourist contact by

traini'ng. In addition, recognition should be given to the

social usefulness of the functions performed by employees

in the tourism sector.

(f) Sufficient educational background to tourism could be

undertaken with the assistance of a local university, parks

boards, international agencies and town planners.

(g) Activities such as environmental festivals of art, cultural

exhibi tions, historical activities of an African type

could form "modules" for tour packages.
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(h) The government should render accessible to everyone the country's

cul, tural and natural physical resources ei ther in situ or in

well-conceived places and areas, for example museums.

(i) Deregulation of laws restricting movement, utilization and

ownership of tourist recreational resources and facilities must
be encouraged.

5.4 FINAL CONSIDERATION

In this study tourist traffic tends to follow the patterns of

road traffic. The main artery being the N2 National Road from

Durban to Swaziland . Taking into consideration, transport

facilities such as organi z e d bus tours, could be successfully

organized to cater for less-fortunate African tourists whose

accessibili ty to attractions is remarkably restricted by transport,

economic and other means.

The study area provides all the ingredients to become a major

tourist attraction not only for Africans but for all population

groups. It has natural assets, including its climate, beaches,

natural beauty and historical association.

Hotel facilities could be developed in urban areas. An easy way

t o provide accomocatdcn for African tourists is to allow

top-class hotels in the study area to be open for all. Training of

Black hotel staff and tour operators would be vital for motivation

of' Black tourists in particular. In short, tourist planners should

embark on an extended project of accorrimodating Blacks into the

t ourist industry.

The South African Board executive pirector, Spencer Thomas, said

i n 1987 Fedhasa Congress that the Black market segment was lucrative,

involving mainly middle - to upper-class Blacks, and offered rich

rewards for those who ventured into it. ("The Natal Mercury,"

25 May 1987).
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I n r ecent decades i t has become essential for tourist or recreation

pl anners to base the i r plans on user preference psychology and

patterns to use levels. In this study user preferences show that

Af r ica n tourist prefer inter alia historical or cultural

attractions such as "Zulu Kraal at Enkwaleni" (88 percent),

"Shopping , and Strolling at Empangeni and Richards Bay town

centres" (78 percent), bathing at Esikhawini beach (84 percent),

and Ri chards Bay (84 per c en t ) , and visiting game reserves

(92 per ce n t ) . The development of these attractions and improvement

of means to reach these spots need not be overemphasised.

5.6 CONCLUSION

A project of African tour i s t potential development, as it was

observed in the foregoing chapters, cannot be confined to the

responsibili ty of a single agency, organization or individual.

Var i ous facets of the local, pr-ovf.ncfal , national and international

tourist industries as well as authorities and public bodies

directly or indirectly connected with tourism and its development,

will have to be urged to co-operate in the establishment,

development and maintainance of such a tourist base.

The implications for theoretical contribution of this study to

t he general theory on tourism have been tabulated in paragraph

4.6. Nevertheless one can briefly reiteriate that the s tudy

reveals that the Africans aspire to engage themselves in tourist

pur suits, but due to t he lack of tourist facilities are unable

t o realise their full tourist potentiality. Of immediate

importance is that general initiation of Africans in the tour i s t

s ce ne should be undertaken by all t ouris t bodies co ncerned.

Such tourist promotional programmes are essential to pr omote

meaningful utilization of tourist resources by Africans.

This study, therefore, poses as a proposal for the utilization

of African . tourist potential at the Empangeni-Richards Bay

Complex and it is an ambitious plan to harness the tourism

potential of the area in order to change it to be a "Tourist

Mecca" for the entire Natal 'r eg i on .
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APPENDI X A

INVENTORY OF TOURIST RESOURCES

The following table gives t he list of 32 main attractions availabl e

in the Empangeni-Richards Bay Compl ex • . In this list each attract ion

is preceded by its i nd i vidual code number .

I
I
I

For each attract ion the var i ous criteria are shown and the r elevant

response i n percentage under each criterion. For example, respondents

were reques ted in Question 3 (003 ): How l ong in the year can the

"Zulu Kraal a t Nkwaleni " be enjoyed ? The recorded responses are as

follows: 78% - A (all the year round); 10% - B (less than 6 months);

10% - C (less than 3 months) ; and D - 2% (less than 1 month).

It s hould be noted that t he researcher relied on the response given by

the respondents. Some limitations, however, did oc cur for t hose

respondent s who had ne ver vi si ted or enjoyed a particular attract i on.

The use of the computer has facili tated t he calculation of t his mass of data.

_The cal cul ation of t he t wo coeffic i e n t s , namely t he coefficient of t ourist

supply and t he coefficient of tourist demand were based on this data

displaye d in t he inventory.
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APPENDIX B : QUESTIONNAIRE

AN EVA LUATION OF AFR I CA N TOURI ST POTENTI AL I N THE EMPANGENI

RICHARDS BAY COMPLEX

QUESTIONNA I RE

This s ur vey aims at eva lua t ing the African tourists potential o f Empangeni­
Richards Ba y com plex. The ques t i onnaire ha s been special ly devised t o be
simple and clear and to requ ire as little of you r time as poss rbte. No
exact da t a are requi r e d , only indica ti ve e va l ua t i ons based on your
expertise .

A', THE SURVEY OF LOCAL ATTRACTIONS

As an e xpert i n yo ur a rea you are asked to check a prepared lis t of
t ourist attractions wi th which you a r e f ami liar :

I ndicate t he cha r a cteristics of e a ch i t ern sim ply by ringing t he
appr opriate let t ers i n t he s i x co l umns on the right.

Try to give an a nswer for all the a t t rac tions i n the . list.

Add other at t r a c t i ons wh i ch you think have been omitted and yet
there are very important.

For all t he attractions listed please ring the appropri ate letters
acc ording t o the following scheme .

1• SEASONALI TY - LENGTH: How long in the year can each of these
at tractions usually be en joy ed ?

A
B
C
D

All the year
Le s s t han 6 mont hs
Less tha n 3 months
Le s s t han 1 month

PERIOD: What i s the i r best t ouri st season?

1

2
3
4

Wi nter
Spring
Summe r
Aut umn

2. ACCESSIB I LITY : Could you indi cate the
phys i cal a c cess i bi lity from
stay?

degree
where

of
you

A

B

C

D

Excellent (mos t ly ta r red roads
or any publi c t ran s por t ).
Adequate (mostl y good gravel
r o ads ) •
Li mi ted (mostly ba d roads or
easy walk) ,
Di f fi c ul t (mos tl y hard or l ong
wal k) .



3. ADMITTANCE:
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I s any pe rm i t necessary to visi t t hese
a t t rac t i ons o r any f ee s t o be pa i d?

A

B

C

No permi t ne cessary or free
e n t ry .
Permi t obta inab l e locally or
small entry fee.
Advanc e or wri tten appli cation
nece s sary.

4. I NTEREST: How do you frankl y rank the degree of
i nte rest o f t hese attractions i n
comparison wi t h others of the same kind
i n ~a ta l or Sout h Afr ica ?

A
B
C

Among the best attractions
Adequate t ourist interest
Li mi ted or no tour ist appeal.

5. FRAGILITY : Do you think that the present number of
t ourists visiting t hese attracti ons or
using them could be increased without
damaging their natural c ha r a c ter i s t i cs
or spoil i n g t hei r cu ltural values ?

A
B
C

No expansion advisable
Controlled increase possible
Large increase potential

6. POPULARITY: Wha t degree of popul a tion has t his
attraction already attained in bot h
l ocal a nd na tional market?

A
B
C

Very popular
Only relativel y popular
Virtua lly unknown



ATTRACTION Sl::ASO~AL I T Y

LENGTH PERI OD ACCESSIBILITY A-DHITTANCE INTEREST FRAGILITY POPULARITY

~

00

F.m pangeni t o Melmoth - scenic drive

Empa nge n1 t o MtubaLuba - 3cenic drive

Zulu Kraal at Nkwal eni

Nyal a Game Ra nch - game view ride

Umfolozl game reserve - game view ride

~nfolozl game reserve - game watching

Umro l ozi ga me reserve - scenic cou ntryside

tnuhluwe game reserve - game watching

Uluhl uwe game r es e rve - game view ride

St Luc ia aquatic birdlife

St Lucia Park - watching hippos and ot her wild life

St Lucia - scenic launch trips estuary (Lower Lak el

Enselenl Nature Reserve - birdlife

St l uc ia bea Ch/lagoon - bathing
Empu n gcnl Lown centre _ s ho pp i ng and s t r o l li ng

Richards Bay t own centre - shopp i ng a nd s t ro l l i ng

SL Luci a l l$goon - s cen ic trop1cal vege t uti on

Empangeni to Clnglndlovu - scenic drive

Ri chards Bay beach - water sport

Rlchurds Bay beaCh - bathing

Rich'nr'ds Bay glolflle r- ese r- ve - game wat ching

Rl c bar-ds Bay - bl rdwatching

Por t Dunfo rd or £sl khawinl beach - bat hi ng

Por' t Dunfo,"d o r Es 1kha wi n i beach - t.r -opt c a ! vege t.e t rc n

l1 t unzl ni Uml aluz.l l agoon - water spo r t.

Htunzlnl Uml al azl la goon - scenic tropi cal vege t a ti o~

Urnlal azl natu re reserve - birdllfe

Mtunzi n i beach - ba thi ng
Mtunzl n t beac h - wa t e r spor t

Umlala zl Riv er Vall ey Re sort

Ngoyc game r C3Urve - game and bi rd w~tchtng

Ngoye game r eservo - scenic drive

ABC D
ABC 0

A D C D

A D C D

A D C D

A D C D

ABC 0

ABC D
A . BCD

A D C D

A D C D

ABC D

A nco
A R C D
ABC D

A 8 C D

A n co

ABC D

ABC D

A neD
A nco
A D C 0

I\. BC D

A BC 0

ABC D

ABC D

ABC D
ABC 0

A 0 C 0

A D C 0

A 8 C 0

ABC 0

2 3 •

23.

2 3 •

2 3 •

2 3.

23.

23.
23.
23.

2 3 •

2 3 •

2 ) I,

23 .
2 3 •

2 3 •

2 3 .
2 3 •

2 ) •

2 ) •

2 3 II

23.

2 3 •

2 3 •

23.

23.

23 4

2 ) 4

23.
2 3 •

2 3 •

2 3 •

Z 3 •

ABC 0

ABC 0

ABC D

ABC D

ABC D
ABC D
ABC 0

ABC 0

ABC 0

ABC D

ABC D

ABC D

ABC D
ABC 0

A 8 C 0

A 8 C 0

A 8 C 0

ABC D

ABC D

ABC D

ABC D

ABC D
AB C 0

AB C 0

ABC D
ABC D

ABC D

A D C D
ABC 0

AB C D
A 8 C D

ABC D

ABC
ABC

ABC

ABC

ABC

ABC

ABC
ABC
ABC

ABC

A 9 C

ABC

ABC

A e C

ABC
A e c
ABC

ABC

A 9 C

ABC

ABC

ABC
ABC

ABC

ABC

ABC

ABC

ABC
AB C
A BC
ABC

ABC

ABC
ABC

ABC

ABC

ABC

ABC

ABC
ABC

ABC

ABC

ABC

ABC

ABC

ABC
AB C
ABC
• B C

ABC

ABC

ABC

A D C

AB C
AB C

ABC

ABC

ABC

ABC

ABC
AR C
A B C
ABC

ABC

AB C
AB C

ABC

ABC

ABC

ABC

A B C

ABC
A • B C

ABC

ABC

ABC

A BC

A BC
ABC
ABC
ABC

ABC

ABC

ABC

A D C

ABC
A B C

A B t

ABC

ABC

ABC

ABC
A B C
AB C
ABC

ABC

ABC
ABC

ABC

ABC

ABC

ABC

ABC

ABC I

ABC

ABC !

ABC

ABC

ABC

• B C
ABC
ABC
• B C

ABC

ABC

A. B C

A D C

ABC
ABC
• B C

ABC

ABC

ABC

ABC
ABC
ABC
• B C

ABC
.;
it . ' .,,--- - --..-:..._ -- - - .'
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B. THE SURVEY OF TOURIST REFERENCES

We need on l y 4 mi n utes of YOUI' time fo r s urvey of t ourist interes ts

and p ref erences . The survey ei ms at evalua ting t he Af r i c a n tour i s t

potentia l of Empangeni -Ri chards Bay ccmplex . Simply tick Ivionly

those att rac tions whi ch appeal to you mos t .

1. SSA SPORT: s tir r i ng , sk i ndi ving, coas tal ang ling , sailing,
deep sea fishi ng

2. HISTOR I CAL LANDMARK: ba t tlefi elds, prehistoric s i tes, historic
l andmark

3. THE SC ENERY AND NATURAL LANDSCAPES : s cenic dr i ves

4. WILD LIFE: 1.'110 animals a nd bi rds in reserves and nat i o nal pa r ks

5. LOCAL TRADITIONS: visi t ing typi cal e t hn i c dis tric ts a nd v i lla ges

6. ANI MAL SHOWS: Zululand Agric. Show animal r a rns, R/Bay animal show

7. CASI NO: t he exc i t emen t o f a s hort visi t to a casino

8. AFRI CAN LIFE: tribal c us t oms and f ol kl o r e , t radit ional hand i c r a ft s

9. INLAND WATER SPORT : swi mming, boati ng , wa t e rskiing a t l o c a l water
bod i es

10. STEAM TRAIN TRAVEL: historic s ugar mil l , railway fa c il i t i es

11. MUSEUM AND PARKS: visiting places or c u l t ur a l or aesthe t ic in t er es t

12 . SPECTATOR SPORTS: ma jor s por t i ng and racing events

D . SUN AND BEACHES: s unbat h i ng on open be a ches, a t r oc k pool s

14 . HUNTI NG SPORTS : game - h un ting and f owl ing

15. TECHNOLOG Y AND PROG RESS: technol ogi ca 1 ach ievements , l ocal
devel opment s pec i a l i zed fa rmi ng I

i I
16 . !HLDERIJESS SrORT"~: ba ckpacking , hi ki ng , horse r id ing , brt d d l e lJpaths
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17 . SHOWS AND ENTERTAINMENT: theatres, shows, night clubs

18. OPEN AIR ACTIV ITIES : picnicking, camping, caravaning,
visi ting resor t

19. SPORT FACILITIES: trying new golf-course, swimming pools ,
other sporting ameni ti es

20. LOCAL SIGHTSEEING: shopping and stroll in town cetres

c. PERSONAL PARTICULARS

1. Af!,e - -- - - - ------ - - -

2. Sex - - ---- - -- - ---- -

3. Standard of educati o n - --------- --------­

1,. Place of birth - - --- ----- - - - - --- - ---- - --

5. Means of transpor t - - - - - - - --- - - - - --------

6. Income per month - ----- ---------- - - ------

:: -..
; ' ..

THANKS SO MU CH !
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APPENDIX C THE INDEX OF TOURIST POTENTIAL

To comput e this final index '. called the index of tourist potential,

use was made of Ferrario's (1981) method. The two coefficients,

the coefficient of tourist supply and the coefficient of tourist

demand, were multiplied by each other, "as the presence of one

enhances and emphasizes the importance of the other" (Ferrairo, 1981 :227).

The produc t was divided by 100, the value of the common base. Then,

the square root of the result was derived, in order to achieve a final

number of a manageable size. Because the next step involved the

j.: weighting of ther esult at power level, it was convenient that the

·f number to be thus manipulated was kept on a 1 - to - 10 base, to

avoid results of unmanageable size (Ferrario, 1981).

Taking the square root was more advisable than dividing the value by

10, in order to avoid the over-depressing effect of another division

(Ferrario, 1981 ) •

The resulting formula was therefore:

T = r;::;B
,J1tO"

where T =

A =
B =

index of tourist potential

coefficient of tourist supply

coefficient of tourist demand

For further detail on the derivation of this "measurement" the

reader is referred to the elaborate and comprehensive explanation

by Ferrario (1981: 227-231 ) .
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QO~rF1CID~ or
TOUR1Bt' SUPP LY

A

POrEN'rIAL

OO: ""ICJ: £lfr or
TOUR.I.ST DRiAh"D

•
INDEX or 1'C!uruST POTr:H'1'lAL..Jk x , p

T 100.,
Empu 9 aU. to UdJroth - scenic 4l'iv. 259 ,33 211,00 233,9202 ~an9 1!1'\1 to l~tub.t.tub.1 - _Calie d d v e 280, 33 Z16,SQ 246, 3603 Zulu Kraal at l:Jtwal m l

312,00 222,51) 263,4804 Nyd. Game &.nch - g&me view dde 257,00 197,25 225,1S05 Umfolou giltle reserve - gaJll e vi..., ride 27f1,OO 220,2 5 247, 89•• !.btalo:! gu e re-s erve - qUI. watching 261 ,00 217,50 240 , 9 8.7 UlflfolozJ. gBI:le f esuvc - .ctnlc c ountry.ide 24 9,67 232, So 240,45•• Hluhluwe CJaIll e J'elI CZVe - 9&111. va tch.1n 9 237 , 6 7 ::17, 75 2 27 , 49•• Hluhluwe game r eaerve - g&llle vi..., rid• 256,61 224,2S 239,91
' 0 St LuciA AquaUc birdUr. 269,00 218,75 242,58
11 St Luch Park .. WI t ching hippo. 287,67 213,75 250,85
12 St Luci a - scenic l~uncb t rip. e5tuary 270,00 219, 25 243,31•lJ Ehae.lcnt. Nature Reserv e - bhd.l1fe 26S,33 206,7S 234, 22

I
.. s~ Lueia beae h I lagoon - bath1 n9 277,33 225, 25 249,94'"

305·, 67
CO " ~anQtIt'li to,." e~~r. - ahQp p ing " _trollin., 222,7S 260 , 9 4i ,.

k1cha ~d8 Bay t own c~tr... . hopPing " .~col l 1n9 J l$,oo 21 5,7$ 260,69
17 St Luei_ lQ90Qn - aceni e t rop i cal v~etation :n8,33 2OD, 28 240 , 77
18 Ezapan9enl to Ginglndlovu .. . ceme drive 287,61 199,75 239, 71
19 IUch ar ds Bay beach - water sport 2 18 , 33 219,7S 248, 64
20 R1c;hard= Eay be.:ach - bl1thJ.ft 9 274, 00 224.00 247,74
21 M chards Day 93J1le res erve - 9.1ll18 woItc:hing 266,33 208 , 00 235,36
22 R1chAr~ ~ay - bird w.tchin9 252 , 33 2Og , 50 229, 9 2

" Ton D".1:n!or~ or I:sikh. "1.n1 beach - b a t hin9 276, 61 234, 2$ 25 4 , 5 8
24 Port t'umfor~ or I:sik h a vi n i b_ch - t.rop i cA I v~ o 26 4 , 33 412,~5 23 (,, 86
25 I1t W1 ::.!:-.i l1;;l1a l o. :.i lagoon - wilt er aport 266,67 202, 25 232, 24
2. tltW'lcl.nl lhul a1&z.1 laqoon - scenic tropicd v e9 0 250, 33 208,50 228 , .46
27 Um.l &1a:i nat ur e reserv e - birdl U e 251.67 2:18, 00 229, 80
28 Y.tWlUni beach .. hathinIJ 265, 67 2:4, 00 24 3,95
2'l P.tuncini beach - v ae e e s port

26~, 33 206,00 235,55

'" ul:ll al .:d Ri ver Vall e y Re.sQn 2 54,33 2 13 ,50 233,02
31 fl90ytl game r CS-:IVe - gAme and b1rd wolt chin q 2S 1, 61 21 2, 1S 23 1,39

" N9Qyv 9ll.DC r c:o ,q-y e - . l::"e.n1 c d~1 y. 260 , 0 0 194 , 00 224 , S9

----- ~- -- :,--'-.._-



TIlE END


	Acknowledgements

	Prelude

	Dedication

	Table of contents

	List of tables

	List of figures
	Chapter 1. Organization of the study

	Chapter 2. Review of related literature

	Chapter 3. Data collection and analysis

	Chapter 4. Interpretation of data

	Chapter 5: Final considerations

	Bibliography


